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ABSTRACT

Research subject The decision to buy facial skin cosmetics online from consumers in Don
Mueang area. Its objectives are 1) to study the personal information of consumers in Don Mueang
area who buy facial skin cosmetics online 2) to study the behavior of buying facial skin cosmetics
online by consumers in Don Mueang 3) to study factors In the service market (7P's) of facial skin

cosmetics online. 4) To study the decision to buy cosmetics for The face of online consumers in



the Area. The population in this research is the consumers in Don Mueang area. The sample group
used in this research is 400 people. The instrument used for data collection is a questionnaire.
Data analysis using SPSS software is used to calculate the frequency and percentage. (Percentage)
The results show that

1. The personal data of most consumers are female 82.5%, aged 20-30 years, 57.5%,
bachelor degree 71.8%, occupation 64.5%, private company employees have income 20,001-
30,000 baht 34.8%

2. Behavior of buying facial skin cosmetics online Most of the people bought were
foundation cream, 26.0%. The person who made the decision to buy was myself, 65.5%. The
frequency of purchase was uncertain 58.8%. The cost per purchase was less than 1,000 baht
57.0%. Purchased was for personal use, 79.8 percent.

3. 7P's factors that affect the decision to buy facial skin cosmetics online, mostly are
36.0% of the distribution channel, followed by 17.0% of the product Marketing Promotion
(13.5%) Process (12.0%) Physical Evidence 10.8% Price Price 10.0% and People 0.8%
respectively

4. When deciding to buy facial skin cosmetics online, it is found that the most reason for
deciding to buy facial skin cosmetics online is delivery of products to 46.3 percent, followed by a
variety of products to choose from. 19.3 Cheaper price compared to cosmetics sold in general
stores, 19.0%, website reliability 8.0% and with These products provide explicit and 7.5 percent

respectively.

Keyword: The Decision to buy, Facial skin cosmetics, Online
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