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FACTORS AFFECTING OF CONDOMINIUM BUYING

DECISION IN BANGKOK
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ABSTRACT

The Research Factors Affecting of Condominium Buying Decision in
Bangkok. For the study of this research are about personal factors of consumers. For
study about marketing mix (4P’s). And study about Condominium buying decision in

Bangkok.

The study of personal factors such as Gender, Age, Education Level,
Occupation, Status and average monthly income. Factor of marketing mix (4P’s) such
as product, price, place, promotion. Factor of Condominium buying decision. The
sample of this research is consumer that lives in the condominiums in Bangkok. The
sample using a questionnaire to collect data from a sample of 400 persons and perform
data analysis by computer program. Statistical methods including percentage, mean
and standard deviation for personal factor, average monthly income and factor of

marketing mix (4P’s) and Factor of Condominium buying decision.



The results from study found that the majority are males 217 persons. Age
between 20-30 years old 239 persons. Single 351 persons. With a bachelor's degree
383 person. Employee 222 persons. Average monthly income. 20,001-40,000 baht 203

persons.

Average quality the factors of marketing mix (4P’s) such as product, price,

place, promotion is a high level.

The results from study found that the factor of buying decision (1) People
receive news from the condominium website 106 persons. (2) Room sizes is 41-60
square meter 212 persons. (3) Fitness room 155 persons. (4) Near the BTS station 180

persons.
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