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Abstract

The study of decision behavior to purchase sugar-free carbonated soft drink of
consumers in Bangna, The objectives of this research are 1) To study personal factors
of consumers 2) To study marketing mix (7Ps) of sugar-free carbonated soft drink

3) To study of decision behavior to purchase sugar-free carbonated soft drink of

consumers in Bangna



Personal factors which are sex, age, education level, occupation, and income.
Marketing factors or 7Ps which are product, price, place, promotion, people, physical
evidence, and process. The populations in this research are consumers who used to
purchase sugar-free carbonated soft drink in Bangna. The sample group was 400
consumers. The tools used in research were questionnaires. The data collected were
analyzed by using the frequency, percentage, mean, and standard deviation.

The results revealed that the most of respondent were female, aged 20 — 25
years old, held a bachelor’s degree, students and average monthly income of between
15,001-20,000 baht.

The marketing mix (7Ps) for sugar-Free carbonated soft drink in Bangna
overall at highest level. When considered each aspect, it was found that the place was
at highest average. As for the aspects that are in the highest level as Product, Price,
Place, Physical Evidence, and Process. As for the aspects that are in the high level as
Promotion, and People.

For the most part, consumers buy sugar-Free carbonated soft drink because of
diet. Regarding decision behaviors, the majority drunk 2-3 units per month, bought

less than or equal to 1 unit per month, and drunk from a can.
Keywords : Marketing mix (7Ps); Decision behavior; Sugar-free carbonated soft drink
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