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ABSTRACT

The objectives of this study were to study behavior of Decision Making in Service
Selection of Hotel in Huai Khwang, Bangkok Province. The target group includes Thailand
tourists about 400 people. The questionnaire was used to be a tool for collecting the data.The data
collected were analyzed by using the Frequency, percentage, mean (x) and standard deviation
(SD). The result found that;

1. The sample of mostly female (59.8%) of respondents age range for 31- 40 years (46.5
%) single (60.3%) occupation employees / employees private companies (57.5%) and has income
between 15,001 — 30,000 baht / month (64.0 %)

2. Behaviours of use service of hotel in Huai Khwang, Bangkok Province. Objective for
training / seminar (44.3 %) travel with friends (40.3 %) use standard 4 star hotel (45.7 %) stay for
1 night (60.0 %) frequency of hotel use 2-3 times / year (51.1 %) and reserve directly with the
hotel (39.0 %)

3. Making mix factors that affect respondents were product, price, place, promotion,
personal, physical and process. Overall is at the most important level.
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5 17 Luxury or All Suite Hotel

4 @17 First Class Hotel or Upscale Hotel

3 #17 Moderate Class Hotel or Basic Hotel
2 17 Tourist Class Hotel

1 17 Economy Hotel
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