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ABSTRACT

The Research about Decision Behavior to purchase milk tea of consumers in Bangkapi
The objectives of this research are 1) To Study personal factors of consumers 2) To study the
factors of mix of marketing (7P’s) of milk tea 3) To study of decision behavior to purchase milk

tea tea of consumers in Bangkapi.

In The Study of Personal Factors such as gender, age, education level, occupation, status
and average monthly income. Marketing Factors or Mix of marketing (7P’s) such as product ,
price , place , promotion , process , people and physical evidence. Decision Behavior to
purchase milk tea of consumers. In This Research in the customer In Bangkapi Bangkok. The
Sample to the answer the questionnaire 400 to collect data query is Perform information analysis
by using the programs on computer. Statistics used in analysis frequency Or the percentage
distribution with Personal Factors. The average value and Standard Deviation is a summary of

the results of the Research is a mix of marketing (7P’s) and decision Behavior to purchase.



The research results indicated that

1. Personal Factors. All the number of 400 most people is female. The number of 251
people 62.75 percentage. Most of the age range 20-35 Years the number of 256 people
64 percentage. Most of the status is single the number of 289 people 72.25 percentage,
Most of the education level bachelor degree of 206 people 51.50 percentage. Most of
the occupation the employees of companies. The number of 192 people 48 percentage.
Most of average monthly income range 15,000 -25,000 Bath. The number of 165 People
41.25 percentage.

2. Mix of marketing (7P’s) province in the good level (average value3.85). Product
province in the good level (average value 4,34). Price province in the good level (average
value 4.29). Promotion province in the good level (average value 3.74). People province
in the good level (average value 4,02). Process province in the good level (average value
4,02). Physical evidence province in the moderate level (average value 3,46). Place
province in the moderate level (average value 3,24).

3. Decision Behavior to purchase province in the good level (average value3.71).
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