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ABSTRACT

The objective of product purchase decision in department store at local Pathumwan is to
1)The study characteristic and differented of personal factors that has influence to decision making to buy
product in The Department store at local Pathumwan 2)The study of the decision making to buy product
in The Department stoe at local Pathumwan 3)The study of the important of Factors of Services
Marketingwhich Influence customer’s decision for purchasing products at Department store At local
Pathumwan group sample used for customers in The department store at local Pathumwan such as Career
Path, Classify by gender, age, marital status, salary. Customers of The department store are the population
in this study, 211 respondents are the number of sample, questionnaire is the tool for data collection, and
using computer software to compute frequency, percentage, mean ( x_ ), standard deviation (SD) for data

analysis

The study found that there were 211 respondents in the study of Product purchase decision in
department store at local Pathumwan , most are 155 women (73.5 percent) and 56 males (26.5 percent).
Most are around aged 41-50 years, 85 people (40.3 percent), followed by 21-30 years, 38 people (18.0

percent), 31-40 years , 34 people (16.1 percent) and 51 years and over, 21 people (10.0 percent). Most of



the responders had salaries 30,000 Baht up, 111 people (53.6 percent), followed by under 10,000 Baht,37
people (17.5 percent), 20,000 - 30,000 Baht, 35 people (16.6 percent), and less 10,000-20,000 Baht, 28

people (13.3 percent)

Overall engagement of Product purchase decision in department store is at a medium level. It is found
that the high level of engagement is the Job Product, and the medium level of engagement is the Place,

Employees and Staffs, Marketing Promotion, the Price, and Advertising.
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