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ABSTRACT

The purpose of this research was to (1) to study the behavior that affects the customers' decision to use
the commercial service in Sathorn area (2) to study the factors of service marketing mix that affect the
behavior that affects the decision to use the service (3) to study the behavior that affects the customers'
decision to use the service in the Sathorn area Classified by demographic differences, the sample group
used in this research was 400 people in Sathorn area by using questionnaires as a tool for collecting
statistical data used in the analysis such as frequency, percentage, average. And standard deviation
Hypotheses were tested using t-test statistics

The result of the research shows that the customers of commercial banking services in Sathorn
area The samples were mostly female, aged between 20-30 years, who are single status. Average income
30,001-40,000 Baht / month and have a career in private company / general contractor The population in
Sathorn area gives the highest level of importance to the overall service marketing mix, and when
considered in each aspect, it is found that the highest mean is physical presentation and process
choosing to use commercial banking services for the population in Sathorn area Giving importance to
the bank must be reliable, be a reputable and standard bank Have good service, convenient, fast, have a
variety of services Have interesting products / services With modern facilities and financial technology
and expert staff to advise and people in Sathorn district choose to use commercial banking services for
the purpose. In the deposit / withdrawal / transfer Paying for goods / utilities Credit card In buying and
selling of various mutual funds Life insurance / insurance and credit respectively The reasons for

deciding to use commercial banks from the sample group, found that using banking services, in order of



importance, from the most to the least, is the credibility of the bank. Convenience in using the service
The bank is modern. Staff have good service from advertising media
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Armstrong & Kotler, P. (2009). Marketing an introduction (9 th ed.). New Jersey:
Pearson Education.
a a 1% d’da a T v A 4” a Y o ]
qaid a399ns(2559) tadeidansnanemsanau laveaudeou laisuvesni

a Ia I a o Y Y a dyd J =
Aa1ANa N MAVIDIaNNTOUNT (E-Marketplace) MIAUANDA LI UAIUNTNYON
msAnYININHEngaAs USHITEIN IR aa Asg Il vemansuazn1Ty ¥

a o 14
UN1ING1agTTTNAITAT
a 9 =) dy Y Aa A A o
AR MULNT (2556) ﬂ53U3Hﬂ75Wﬂﬁ'u?ﬂ‘b’i’)"’l]@\?lﬂﬂjzﬂﬂ?u@? meowauye lnisae

o o a o o a d a a o a a
ﬂillﬁiilll]ié‘!ﬂuﬂdfi)@?fT&’?TllWiWE’!!ﬂu!Wﬁ'ﬁUiW75§5ﬂﬂil7ff77_lil!”ﬂﬁ d1vIYINITAAIA

vaaInIne1ad yr1INe1adived 11y

% o (% d‘d 1 A 9 a 4
InUY Tawsu 2555 tteninanonisiaen UM NIHYE 11&‘1]@]’]?\1!,1/]1/1%1411!?15

Aundase UmsgInowaain aagUTITEINY WiIne1aema Tu lads1vuena

e
@
anl

El

a s A [ r ] a
BIMI VIWEJL‘?IFNLWT ﬁ'?l!l/ié‘fﬁ’i/‘lflNﬂﬁ@fﬂﬁﬁ'@ﬂﬁﬁ@ﬂ?i?%ﬂifﬂi

a o N o o ad o 14
smsesnay luvae nels1mys 991IALsEIUATIUE NITIIMand
o a
szgnd u.A-1.g 2558

a A Y o d’d ] = 9y a a o
381 LIDULNI( 2550) taveniunanemsaon 15U5n159IN5LIMTHIBIVE VoI



14

o =2 o 14 o G a v A [
UNANHITIITNANAITRNT 53@1]1/?@/@}7@5 w1 Ineaosed 11
[ z{g [ aa [ d’d 1 A Y o a F%
NSUIANA ATIMNUIING (2554) ﬂﬂﬂﬁ/ﬂllﬂﬁﬁ@ﬂ?imﬂﬂ?%’Uﬁilﬂiﬂﬁ?]@ﬂgﬂﬂ7

BLIAT NJUNW DINA (UHITL) MANANT I AYNTAIAT-AYNTANATIV MIAUATIBTE
faeaued Usyausmsgsnaumiads a1v13mmslszneums vadiaine1as

un1Ineaeaaing
a d @ " o AAa a ] = Y a
Wnsanal onswed lana Yadenioniwademsaen19usmssuins Ine

a @ a2 a a a
WINYE 9 10 (UHI1YU) W@Gﬁﬂi?ﬂﬂ?uﬂ?ﬂﬁ’lWﬂWﬂJﬂi ﬂ"Iiﬁ‘lJﬂiH@ﬁ’i&’ YIHIIFIng

wmadia ynanerdengaunn Insany 2556
A [ d’da a I v A Y a
NOBY 1BV (2547). agennmsaamndanswademsaaau lalsysms

FUIMITUATHAN INe 9108 (UMYW) @1uaTHUY, (MIAnywuyeaselTyan

o a a o o
UMY UNA). NH1IN1ASNYATAITAT



