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ABSTRACT

The purpose of this research is to (1) to study the perceived brand awareness in
advertising on Youtube website of Population in Bangkok and suburbs. (2) to study the perceived
brand awareness in advertising on Youtube website of Population in Bangkok and suburbs
classified by personal factors (3) to study the the perceived brand awareness in advertising on
Youtube website of Population in Bangkok and suburbs classified by Marketing communication
factors.The sample group used in this research is 400 persons in Bangkok and Suburbs by using
questionnaires as a tool for data collection. The statistics used in the analysis were frequency,
percentage, mean and standard deviation. Hypotheses were tested using t-test statistics, One-
way ANOVA statistics, and using statistics to analyze multiple regression equations (Multiple
Regression Analysis)

The hypothesis test found that Population in Bangkok and Suburbs that have different
Frequency used for leisure activities and Leisure activity search have an effect on perceived
brand awareness in advertising on Youtube website of Population in Bangkok and suburbs. And
the population in Bangkok and suburbs having different gender, age, educational, occupation
levels, leisure activities and Time spent for leisure activities does not affect perceived brand
awareness in advertising on Youtube website of Population in Bangkok and suburbs. As for
Advertising Factors, Youtube website knowledge factors and consumer behavior factors Affecting

the perceived brand awareness in advertising on Youtube website of Population in Bangkok and



suburbs. As well as Marketing communication factors and Promotion Factors does not affect the
perceived brand awareness in advertising on Youtube website of Population in Bangkok and

suburbs.
Keywords: perceived brand awareness, Marketing communication, Youtube website
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