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ABSTRACT

The purposes of this research are for (1) Studying consumer behavior of working
people living in Bangkok who buy imitated brand name perfume.(2) Studying consumer
behavior of working people living in Bangkok who buy imitated brand name perfume classified
by demographic factors. (3) Studying marketing mix factors and goodwill affected consumer
behavior in purchasing imitated brand name perfume of working people living in Bangkok.

The sample group of this research are 400 working-age people living in Bangkok , and
using questionnaire as researched tool ; together with using frequency, percentage, mean, and
standard deviation as statistic analysis tools supported analyzing of hypotheses by using t-test
and one-way ANOVA statistics. In case , the differences are found ; LSD method and multiple
regression statistics are used.

Regarding result of the hypothesis test , it presents that different consumer behavior in
purchasing imitated brand name perfume of working people living in Bangkok effecting by
gender, age and income while not effect by careers. In addition, marketing mix factors goodwill
and marketing promotion also effect consumer behavior of the sample.
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