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ABSTRACT

Male and female residents of the Bangkok metropolitan area provided the sample for
an online questionnaire in October 2019. Using Yamane’s formula(1967) to calculate sample
sizes allowed for a confidence level of up to 95%. Factors affecting consumer decisions to
purchase over-the-counter facial skincare products in Bangkok include: 1) Distribution, 2)
products brand, 3) price and 4) Promotion. Results indicate that these factors positively
correlate with consumer decisions to purchase skincare products, except price which is

negatively correlated.

In demographic characteristics, samples were divided into 21.8% male and 78.3%
female. 38.8% were from 20 to 29 years old. worked in a private company and 41.3% earned

an average monthly income of from 15,000 — 25000. 29%



In terms of customer behavior, average purchase frequency was than four per month
48.5% and 61% spent from 500 to 1,000 baht at a time. 43.3% of samples purchased products
at Website, Instagram, Facebook, Line and 32.8%

Other persons who impacted decisions to purchase facial skincare products were
Decided to buy by myself 42% and friends 18%. The media most affecting decisions to
purchase facial skincare were online

Results may be of use to the korea facial skincare industry, general entrepreneurs,
cosmetic companies, and other interested parties. Results may also be used in decision-making
or strategic marketing planning to increase business competitiveness, increase profits, and to

sustain long-term revenue.
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