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ABSTRACT

The study of the influence of marketing mix (4P’s) on Factors influencing the
purchase of Infusion pump products in hospitals in Bangkok by using questionnaires as a
tool for collecting data from a sample of the population used in the study are 400 people
who used Infusion pump administration devices by the sample selection process using the
analysis model by finding the Multiple Regression Analysis summary of demographic
data of respondents the conclusion is that the sample size is 400 people most of them are
364 females, most of them are between 41-50 years old most of them have a bachelor's
degree. And have a career as a professional nurse in marketing mix, from the researcher
study the marketing mix. Can explain the study results factors influencing the purchase of
Infusion pump products in hospital in Bangkok with a statistical significance of 0.05
things that respondents value the most are top three. There is a trial before buying.
Inventory is always sufficient to meet demand. Products are borrowed according to the

desired department.

Keyword: Infusion Pump, medical personnel, hospitals in Bangkok
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