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ABSTRACT

This study has objectives. To study the factors of service marketing mix (4P’s) and study
the factors of brand influencing the decision to use the Blood Glucomonitoring kit of medical
personnel in hospitals in the northern region. The sample group used in this study is 400 medical
personnel using the fingerprints kit in the hospital in the northern region.

The simple random sampling method was used and the study tools were questionnaires
with reliability equal to 0.74 and then the content is checked for accuracy by experts. The
statistics used in the initial data analysis were Descriptive statistics include percentage, mean,
standard deviation. And inferential statistics used in hypothesis testing.The summary of
demographic data of the respondents It was concluded that the majority of the sample were 266
female, 31-40 years old, the majority were professionals. And medical technologist. The study of
the influence between the decision to use the Blood Glucomonitoring kit of medical personnel in
the hospitals in the northern region concluded that affect with Marketing mix factors that
influence the decision to use the product of the Blood Glucomonitoring test kit of medical
personnel in hospitals in the northern region With a statistical significance of 0.05 but not affect

with Brand factors that influence the decision to use the product of the Blood Glucomonitoring



test kit of medical personnel in hospitals in the northern region With a statistical significance of
0.05
Keyword: The Blood Glucomonitoring kit, The medical personnel in the hospitals ,The hospitals

in the northern region
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