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ABSTRACT

The research is a study of factors affecting the decision to purchase chemical fertilizer
of fruit growers in the eastern. The objective is a study the decision to purchase

chemical fertilizer of fruit growers in the eastern that classified by personal factors and



study the factors of marketing mix and psychological that affects the decision of
agriculturist to purchase chemical fertilizer. The population in this study are 466 fruit
growers in the eastern by using the questionnaire for data collection. The t-test and
ONEWAY-ANOWA were used for personal factor analysis. If differences are found,
continue to compared in pairs by using LSD methodology. Marketing Mix factors and
psychological factors affecting the decision to purchase chemical fertilizer of fruit
growers in the eastern. Datas were analyzed by using multiple regression (MRA)
statistics. The hypothesis testing found that agriculturists with different personal factors
in terms of gender, education level and cultivating experiences making the decision to
purchase chemical fertilizer differently, but the difference of age and cultivated do not
affect to purchase the chemical fertilizers. Overall factors affecting the decision to
purchase chemical fertilizer of fruit growers in the eastern include distribution

channels, awareness, learning, product and marketing promotion respectively.
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