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ABSTRACT

Research on factors affecting the decision to making in purchasing the sensitive toothpaste
products of consumers in Bangkok is intended (1) to study the factors that affect the decision to
purchase toothpaste products to reduce the sensitivity of consumers in Bangkok. Classification by
gender, age, level, education Family status, family size, professional income per month (2) to study
the market-mix factors that affect the decision to buy toothpaste products to reduce the sensitivity of
consumers in Bangkok.

The sample group in this research is the users of toothpaste products to reduce tooth
sensitivity among consumers in Bangkok. Selected from 400 people in Bangkok by using questionnaires
as a tool for data collection. The statistics used in the Multiple Regression.

The assumption test results found that consumers in Bangkok with sex age level education.
Family status, family size, profession and monthly income are different. It is a decision to purchase
toothpaste products to reduce the sensitivity of consumer teeth in Bangkok, not statistically significant
at level 0.05, part of the product marketing mix factor. Channel for distribution and marketing
promotion It affects the decision to buy toothpaste products to reduce the sensitivity of consumers in

Bangkok.
Keywords : Factors affecting to purchasing ; the sensitive toothpaste products
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