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Abstract

The objectives were 1) to study the budget amount for the purchasing house of
the working peoples in the Bang pa-in district, Phra Nakhon Si Ayutthaya Province classified
by demographic characteristics factors 2) to study the level of importance of the marketing
mix factors affecting the decision making on purchasing house 3) to study the relationship
between the marketing mix and the level of the budget amount for purchasing house.

The research found as follows: the budget amount for purchasing house of the
working peoples in the Bang pa-in district, Phra Nakhon Si Ayutthaya Province had mean at
2,002,298.85 Baht, (S.D.= 878,202.11). Females were more than male. The most of the
sample groups were 41-50 years old, private company employees, Bachelor's degree or
equivalent, monthly income between 20,000 - 35,000 Baht, and marital status married. It
was found that gender, age, and marital status was different, the budget amount for the
purchasing house was not different. The occupation, education level, monthly income was
different, the budget amount for the purchasing house was different.

It was found that the marketing mix factors were medium level. Considering each
aspect, the promotion factor had mean more than the other factors, the distribution
channel factor had mean less than the other factors.

Found that the marketing mix, product, price and promotion factors were not
correlated with the level of budget amount for purchasing house. Distribution channel
factor was correlated with the level of budget amount for purchasing house at the lowest.

Recommendations for housing business owners, the house prices should be
presented to meet the budget of the target customers classified by demographic.
Keywords: Marketing mix; The budget amount for the purchase of a residential
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