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Abstract

The purposes of this study were to (1) investigate people’s Opinion to analyze
brand equity, psychological factor, and Affecting consumer’s buying decision for
smart wacth in Bangkok District Area; (2) analyze the impacts of brand equity , and
psychological factor on Affecting consumer’s buying decision for smart wacth The
instrument for date collection was questionnair approved by the expert. It’s alpha
coefficient value of reliability was 0.886 The 200 samples were randomly selected
from Bangkok District Area The descriptive statistics, including frequency,
percentage, mean, and standard deviation, as well as the inferential statistics in terms
of multiple regression analysis were applied to analyze the data selected. The
hypothesis testing were proved. At statistically significant level of 0.05

The research findings were found that the respondents assigned highly
important lever to the brand equity and the psychological factor. They also strongly
agreed to their decisions , subject to the various reasons , to buy the smartwatch .

Additionally, the result of hypothesis testing was proved that the brand equity and the



psychological factor differently affected the decision to buy the smartwatch

respectively , reganding .The affect value , at 0.05 of the statistically level

Key word: brand equity , psychological factor, affecting consumer’s buying decision

for smart wacth in Bangkok District Area
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