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ABSTRACT

The objectives of this study were 1) to study Consumer behavior of
conveniencestore service in Phra Khanong area Bangkok 2) to study Consumer behavior of
convenience store service in Phra Khanong area Bangkok classified by population factors.
3) to study the marketing mix factors ( 7P’s) that affect the Consumer behavior of
convenience store service in Phra Khanong area Bangkok.

The samples used in this study were consumers who had bought or used
convenience stores in Phra Khanong area Bangkok. The samples were 400 samples. | do
not know the exact population, using the Yamane samples. The questionnaire was used as
a tool to collect data. Statistics used in the analysis are frequency, percentage, mean, and
standard deviation. The hypotheseswere tested bylndependent Sample (t-test), One-Way
ANOVA (F-test), in case of its had statistical significant different testing a pair of variables by
LSD was used to test hypothesis for each pair in order to see which pair are different and
the Multiple Regression Analysis.

The results of the hypothesis testing found that Consumers who have previously
purchased goods or used convenience store services With different gender demographic

factors, convenience store user behavior On the frequency of purchasing products or using



convenience store services The duration of the convenience store service and the
expenses of purchasing products or using convenience store services are the same.
Different age Causing convenience store service behavior On the frequency of purchasing
products or using convenience store services And the period of use of convenience store
services.They are not different, but the cost of using convenience store services is
different. The status is different. Causing convenience store service behavior The frequency
of purchasing products Or use the convenience store service There was no difference
between the length of time that the convenience store was used, and the expenses for
purchasing products or using the convenience store services, in terms of education,
occupation, and income. The cost of purchasing the productAnd convenience store
services are different Marketing Mix Factor (7P's) Organizing channels Process aspect
Affecting convenience store usage behaviorOf consumers in the Phra Khanong
area Bangkok The cost of purchasing products or using convenience store services
And marketing promotion has an effect on consumer behavior in convenience store usage
in Phra Khanong area. Bangkok The cost of purchasing products or using convenience
store services

Keyword: convenience stores in Phra Khanong area Bangkok
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