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ABSTRACT

The objective of this study was to study the factors of marketing mix that affected
the decision to purchase online products. 280 employees working at Syn Mun Kong
Insurance Public Company Limited (Head Office) were selected as a sample group by
simple random sampling. Data were collected by constructed questionnaire and analyzed
with percentage, frequency, mean, standard deviation and multiple regression analysis.

The results showed that the characteristics of the samples were female, ages
between 31-40 years old, had a bachelor's degree, and had a monthly income between

20,001-30,000 baht. The respondents gave importance overall to the high level towards
factors of marketing mix (f = 3.96, S.D. = 0.648) and the level purchasing decision was
possibility (X = 3.91, S.D. = 0.900).

The hypothesis testing found that marketing factors affected the decision to
purchase online products of 280 employees working at Syn Mun Kong Insurance Public
Company Limited (Head Office) with statistical significance level at 0.05. The forecast
coefficient (Rz) 0.529 revealed that there were three aspects of marketing mix affecting the
decision making on purchasing online products at the percentage of 52.9 which were
process, place and people.

Keywords: Decision to Purchase, Marketing Mix Factors, Syn Mun Kong Insurance Public

Company Limited
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