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ABSTRACT

The objective of this research was to study marketing mix factors (7P’s) that affecting
the decisions to purchase product from traditional retail stores in Muang district, Chainat
province. The 400 samples were selected purposively from the consumers who had purchased
in traditional retail stores they were selected through simple random sampling. This research
was a quantitative applying a questionnaire to collect data. The statistics method used in
data analysis were percentage frequency mean standard deviation and multiple regression.

The results showed that the majority of samples were female, aged between 31-40
years old, status was single, graduated bachelor’s degree, work in government officers,
average monthly income 10,000-20,000 baht. Their behaviors purchase product for 1-2 times
a week. They spend 100-300 baht each time. And the results showed that the level of opinion
of the marketing mix factors (7 P’s) for the decisions to purchase product from traditional
retail stores in Muang district, Chainat province was high level (X = 3.84, S.D.= 0.690).
The level of decision to purchase product from traditional retail stores for sure (X = 4.37,
S.D.= 0.670).

The results of hypothesis testing found that marketing mix factors (7P’s) that affecting
the decisions to purchase product from traditional retail stores in Muang district, Chainat
province with a statistical significance level at 0.05 R Square of the model was found as
0.115 which indicated the marketing mix factors (7 P’s) affected the decisions to purchase
product from traditional retail stores in Muang district, Chainat province at 11.5 percent.
The marketing mix factors (7P’s) that affected the decisions to purchase product from
traditional retail stores in Muang district, Chainat province. There were 3 aspects physical

evidence, place and promotion.

Keywords: Decision to purchase, Traditional retail stores, Marketing mix factors (7P’s)
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