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aglussiiumnuAaiuunniign (X =4.23, S.D.=0.732) uaziisefunis
faduladasnaud adlussdudawivan (X = 4.40, S.D. = 0.627)

NaN1sNAFaUENNASIU WU Tusrudrulssdun1vnismnana
(7P’s) finasian1ssnduladasnauduaiwiinein U5 qns $1fa 7
3¢

aUNadIANnIvEHA 0.05 Taafidn R Square tvinnu 0.474 udmvin
9udrulszdunivnianaininasian19aadu lagasaaufuaInIineIL

USEHN qns1 91100 lAsasar 47.4 Wanarsausiailadanuin dadaau
drudssdunivnianana (7P’'s) Nuasian1sandulagasnsufuay
WUANIU VFEN N51 9170 ANIUNA 3 AU LA ATUINBUSNIY

ANEUATIN AIUATZUIUNTT LLASATUNIANUN

Ardrncy: n1saadulaga, drulssduninisaana (7P’'s), saaud

ABSTRACT

The objective of this research was to study marketing mix
factors (7P’s) that affected the decision to purchase cars of
employees Ritta Company Limited. The sample consisted of 345
consumers. A questionnaire was adopted to collect data and were
analyzed using percentage, frequency, mean and standard
deviation and multiple regression analysis.

The results showed that the majority of samples were male.
They are between the ages of 25-35 years old, had a bachelor's
degree, and had married status. And the results showed that the
level of importance of the marketing mix factors (7P’s) for the

decision to purchase cars of employees of Ritta Company Limited



were at the high levels (X =4.23, S.D.=0.732) with the level of
decision to purchase cars of employees of Ritta Company Limited
for sure (X =4.40, S.D.=0.627)

The results of hypothesis testing found that marketing mix
factors (7P's) that affected the decision to purchase cars of
employees of Ritta Company Limited with a statistical significance
level at 0.05. R Square of the model was found as 0.474, which
could predict that the marketing mix factors (7P’s) affected the
decision to purchase cars of employees Ritta Company Limited at
47.4 percent. The marketing mix factors (7P's) that affected
decision to purchase cars of employees of Ritta Company Limited
were 3 aspects, Physical, Process, and Product.

Keywords: Decision to Purchase, Marketing Mix Factors (7P's),

Cars
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A1

fauls fuls:And  gerg t Sig.
annatl (b)
1. FIURNIAAUN 0.142  0.153 2.741 0.006*
2. AU5IAN -0.029 - - 0.517
0.035 0.0648
3. Gﬁmﬁaqmqm'ﬁﬂ 0.111 0.127 1.940 0.053
Inune
4. aruniaaadau 0.009 0.014 0.224 0.823
N15AAA
5. AMUYAAA 0.082 0.097 1.209 0.227
6. ATUINBEOULNIY 0.206 0.228 3.319 0.001*
N1ENIN
7. AUNTEUIUNTG 0.172 0.220 3.351 0.001*
AANY 1.444 7.839 0.000

R =0.689, R?=0.474, SEE = 0.358, F = 43.408, Sig. =0.000, * =P
<0.05

Nan1sItATIERdNN1TaRnaanNrA Wuil Idaarudiulszdu
NIIN1sNaIninNasian19faFUlIgasnuUR VAINULAIIULETEN N5

I adlnadrAunadifiscau 0.05 Larann15ILAT1ITES18A U
WU AMIKNA 3 U lelA auanrausni1vnianIn (Beta = 0.228)

ATUNSEUIUNTS (Beta = 0.220) uar aunannous (Beta = 0.153) &
NasiaN19AnFUladasnsudUaINIlNITULZEN gns1 I10a Taaliardu

Usz@nsnianananl (R2) innu 0.474 udaasinilavasudiulsedunig
N190 810 Nasan19aAFUlITasnaUAUINULNITULEIEN N5 106

1s3asar 47.4

afusianan1sive
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