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ABSTRACT

The research entitle “Factors Affecting on the decision making for the service of Architecture
company in Bangkok metropolitan region” was (1) to study the consumer demographics affecting on the
decision making for the service of Architecture company in Bangkok metropolitan region (2) to study the
consumer behaviors affecting on the decision making for the service of Architecture company in Bangkok
metropolitan region (3) to study the Marketing Mix (7Ps) affecting on the decision making for the service
of Architecture company in Bangkok metropolitan region. The studies were quantitatively collected from
400 sample populations in which survey methods are conducted by convenience sampling, and snowball

sampling.

From the result of consumer demographics, the majority respondents are female, age between
51-60 years old and 61 years old and older, with bachelor’s degree, single status, self-employed
occupation, approximated income around 30,001-60,000 baht, and live in a detached house. Most of them
are inexperienced in the service of Architecture company, who want to build the house in their existing
property and most likely to move out later in the future. The main factor of the service of architecture
company is the matching and relevant style between customers’ want and company. The budget of the
architectural service, in construction should be around 1,000,001-2,000,000 baht and designing should be

less than 50,000 baht.
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