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ABSTRACT

The purpose of this research is (1) To study Factor affecting the purchasing decision Mobile
accessories through online channel in Bangkok. (2) To study Behavior Factor affecting the purchasing
decision Mobile accessories through online channel in Bangkok. (3) To study the opinions on the factors
in deciding to buy mobile phone devices through online channels among consumers in Bangkok. The
sample consisted of 400 people. using questionnaires as a tool for data collection. The statistics used
in the analysis were frequency, percentage, mean and standard deviation by testing the hypothesis by
using t-test statistics, one-way variance statistics (One-way ANOVA), if differences were found, intergroup
variance was investigated with Test Homogeneity of Variances. If found that the variance between the
groups was equal, comparing them one by one using LSD was tested repeatedly to see if the mean
between the groups was actually different. Whether or not the strength test was repeated with Brown
Forsythe, if values were found between the groups, they were compared using the Dunnett T3 method
and the Chi-square statistic was used to test the relationship between the individual factors. On
consumer behavior in buying mobile phone accessories through online channels.

The results of the research showed that Most of the samples were female, aged 21-30 years, office
worker occupation and earned more than 30,001 baht, Most of them use iPhones mobile phone
devices, the duration of using mobile phones 1-3 years, with frequency of buying mobile phone
accessories 1-3 years, and most of the information about mobile phone accessories from television /

radio / internet channels.

The hypothesis testing found that demographic factors different affecting the purchasing decision
Mobile accessories through online channel in Bangkok differently with statistical significance at the
level of 0.05. In addition, different demographic factors affect the focus on different marketing mix

factors. Significantly at a level of 0.05.

Keywords : Behavior, Decision, Mobile accessories.
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N vngfs 91ueslie vy
MUANUIINITATUIAT 10C HA1 0.50 FulY Iaglvigliedvgms 3 i lavinnsiiansannsivaey

ANUgIRsarANNgnaeatiamlagldfviinuaenades (Index of ltem Objective Congruence: I0C)
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I =2

veetomnunsiardoausninliaenndasiuingUssasanininualiniely dawan1siasieriniAiniy

I3

A0AAd01YBITBANNLAINQUIEAAUTING IR MYNTD HIULNA

Y]
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Test) AiungudAleg19uide iensivdeuaudaiuvenuvasunulesluinawiiiaunsad Ul du

W309de LI LLazﬁ'ﬂUWlﬂ"limEJIU?LLﬂiiJﬁ’]L%R]g‘U SPSS yn1sUsEsiuAINUesduUSE@NonaanIvadnse

'
Y= ' U a
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o v o L a £ v
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Fehouuuasunuiianudndeiowazanunsatllgiungudiogisdiuay 400 auld

nsiiusauTdoya

Auteyaanngudiegnadiuiu 400 au Fenquiiegnsie fuilaaiinedogunsallnsdwsifiofioninu
goanseaulatluwnnguvmumunasiaeienuuuasain (Convenience Sampling) Tingusiagsiuuuasy
aoulal N1UN19 Google Form #8n15a@wNY QR-Code YaSHUUABUATN YAIINTIUTINTBYAATULAT 11

% ~
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A 1

U [ a a ¥ 1 a < 1 [ U a dy U A
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1. evegeuanudgiuladeussuinsenansliies e 018 andnuazsneldlafenaifouniuaneig
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2. evegevauufgiuladelssvinsmanslusonne Auanansiuuiazyilianudaiiune
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=~ 1

1 ] b4 a <@ 1 [ U a dy U 6 1 L3
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HaN15IATIEdaya
¥

(3

naaszndeyaladeussvinsaansvaengunaaeng

Y

HANTIATIEveYaladefuUTEYINTANERSUDINGNAIDE1e 400 AW FILUNAIN WA 818 BTN wazs1ele

I IS v
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Insdwiidiedio 1-3 U saiaies uavdulngnsudeyaineltvaunsallnsdnidenaaininarsmalnsvimi/
e Bumesiin
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