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Abstract

The research entitle “Decision To Choose A Seafood Restaurant Among The Population Of
Nakhon Si Thammarat Province” was (1) Study of demography of consumers that choose to use a
seafood restaurant (2) Studying consumers behavior of seafood restaurant (3) Study of Marketing mix
(7Ps) that affect the decisions of collect data from 400 user to choose a seafood restaurant of consumer
in quantitative research in the type of survey research, the convenience sampling and snowball

sampling.

The research results, Demographic, revealed the marketing mix that affects the choice of

seafood restaurants the most is price.
Keyword : Restaurant, Behavior, Marketing Mix
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