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ABSTRACT

The objectives of this research were 1) to study the demographic factors of potential
consumers of digital currencies. 2) to study the behavior in using cryptocurrency patterns ,
a consumer digital : a case study of the bitcoin. 3) to study the incentives in using
cryptocurrency patterns , a consumer digital : a case study of the bitcoin. 4) to study the
adoption of technology that influences currency decision - making in the digital form of
consumers: a case study of bitcoin. The sample group used in this study is a potential
population of cryptocurrency users and knows bitcoins in the facebook group and line group
with respect to 400 bitcoin users in Thailand. The study was a questionnaire. And statistics
for data were analyzes by frequency, percentage, mean, standard deviation, t - test,
One - Way ANOVA and Chi — Square.

The results of the research were as follows:

1) The most of the consumers were male, aged 21 - 30 years, graduated with a
bachelor's degree or equivalent, have a job, private company employee / employee and
monthly income of 15,001 - 30,000 baht.

2) The relationship between different gender personal factors influencing consumer
behavior in using digital currency: a case study of bitcoin currency is not broken different.
The personal factors of age, education, occupation and monthly income were different.
Impact on the digital currency behavior of consumers: case studies of bitcoin currencies.

3) The personal factors of gender, age and monthly income as a result, consumers'
digital currency behavior: a case study of bitcoin's different currencies. As for the demographic
factors of education and different occupations does not affect consumers' focus on digital

currency behavior: the case study of bitcoin is no different.
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SEAU 5 Aziuy = Wudieuniigae , 4 asuuy = Wiudieann | 3 Az = Wudietiunans
2 Az = Wiudhetes uag 1 Azuuu = Wiudelosiian

4. Pranasiidsanudniiuveusegslalumsldanaiuluguuuuidvavesiuilan nsdl
Anwanaduinaoend fvuslsidiade 4.21 - 500 = fanuAndiulussduinniian, dede 341 -
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1. aamvwssaiu (Descriptive Statistics)

1.1 Ansendeyaladeussnnsmans loun we o1y sedunsing 01w glaseisiou
Tneldnsuanuasanud (Frequency Distribution) waven¥esas (Percentage)

1.2 Tinszideyangdnssulunslianaiuluguuuuadne Tngldnisuanuasniiud
(Frequency Distribution) uagmA13aeay (Percentage)

1.3 TinszinnuAaiiuiifdeusagdlalumstianaiuluguuuuadiavesiuslag : nadl
Anwanaduineeed lagTinsedadedsessaysylevd Jaduidensual uazniseeusunisly
welulad Tagldriads (Mean) uavdiuidsauuinnssm (Standard Deviation)

2. adfayu (Inferential Statistics)ionnaeuauyfig laeadanlflunmiiengideya fe

1.1 14add t - test lumsnaaoudadouszainsmans suwaiunndsiuiinase
wssgalalumslfanauluguuuuidviavesiusina : nsdifnwanalutneeeniunndieiu

1.2 Tfadfanuudsusiumaien (One — Way ANOVA) Tumsvageutladeuszvinsenans

1% Y = = YA Ql' ] i v a ¢ v a ¢
nUDEY EAUNTIANTT BIUYN iﬁﬂiﬂmamau%LLGmmﬂﬂw,JNama{jﬁ]ﬁ]mmaiiﬂﬂiﬂ&lsﬁu ﬂQQULSUQa']iiJm
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waznsuensumMsldmeluladNdeasiousgdalunsitanatulusuwuuidviavesiuslam : nstlfnw
analuiveeeduansaiu
1.3 Tadidla - aumas (Chi — Square) lumsvadeusudiusseinstadeussannsenans
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HaN1333Y
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NamMFIeseidoyaniiulszinsmans wuin nquitegednlngdumeiy S 217
au Anvdudosaz 54.25 01g5ewing 21 - 30 U d1uau 214 au Anduesaz 53.50 AUNsANY
sEAuUSmsvsodisumn 91uau 288 au Anduiesay 72 andnninauuidmiensu/gning
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azfuvestadousegale wud1 Yadei dewasiaussgdlansldanafuluguuuudiavesuslan :
nsdlAnwanaiuinaeeigean Ae msvensunisldmalulad eglussdulvianuddaunniiae
fienadawintu 4.400 sesaande Jadeidensual agluszaulviauddagnn fienadawintu 3.848

warersaustlevieglusviulinnudAgun TAwedewiniu 3.745
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Jadgdrymnanunsfnuiiuandniudwadenginssulunslidanalulugduuuiidiaves

2
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Y a

wuslna laun Vavestivassavslevi Jedendvarsual uasniseausunislamaluladidvaans
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