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Abstract

The objective of this research was studied the marketing mix factors (7P’s) which
affected the decision to purchase laptop. The 330 samples were Business Administration
Ramkhamhaeng University’s students by used Simple Random Sampling method and instrument
used to collect data was a questionnaire. Data was analyzed by percentage, frequency, mean,

standard deviation and multiple regression analysis.

The results showed that the most samples were female, 25-29 years old, average
income were between 20,001-25,000 and they were the Private company employees. And the
research was found that the most of samples opinion in the marketing mix factors to purchase
laptop was the high level (X_: 451,S.D. =0.490) and had the level decisions to purchasing

laptop for sure (X_: 4.66, S.D. = 0.468)

Hypothesis test results found that the marketing mix factors (7p’s) that affected the

decisions to purchase laptop, with a statistical significance at 0.05 R square = 0.913 showed that



the marketing mix factors affected the decision to purchase laptop of Master Degree Business
Administration students program, Ramkhamhaeng University at 91.30 percent Considered to the
Marketing mix factors(7P’s) that affected the decision to purchase laptop there were 7 aspects

including personal, process, price, distribution, product, physical evidence and promotion
Key words: Decisions of purchasing, Marketing mix factors (7p’s), Laptop
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