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ABSTRACT

The objective of this research factors affective the purchasing decisions online products
of consumers in Muang district, Chon Buri Province was to study marketing mix factors (7P’ s)
affecting purchasing decisions in online products. The sample group was the population who
used to purchase online products in Muang district , Chon Buri Province. The sample used in
this study was 400 online customers,obtain by a simple random sampling. And questionnaire
was used as an instrument for data collection. The statistical methods that were used in data
analysis were percentage, frequency, mean, standard deviation, and multiple regression analysis.

The results of the analysis showed that Most of the samples were female, aged 20-24
years old, and Senior High School education, company employee and had an average monthly
income 10,001 -15,000 baht. Mobile Phones were popular to use as devices to order products
online, frequency of purchase less than once a week, the type of goods purchased were clothes,
the cost of buying per time was 200- 500 baht and the most common time to used service is 8
pm. onwards. And the results of the research showed that the level opinion of marketing mix
factors affecting purchasing decisions in online products at the high level (X_: 4.05, S.D. = 0.786),
With the level of decision purchase of an online products was purchased absolutely level. (X_:
4.34, S.D. = 0.669)

The hypothesis testing found that the marketing mix factors (7P’ s) affecting purchasing
decisions in online products with statistical significance level at 0.05, R Square of the model
was found as 0.931. Forecast the marketing Mix factors affected the decision to purchase
products online at 93.1 percent. Considering the marketing mix factors (7P’ s) affecting the
purchasing decisions online products found that there were 6 aspects Product, Physical

Evidence, Promotion, Place, Price, and process

Keywords: The Purchasing Decisions, Marketing Mix (7P’s), Online Products.
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