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Abstract

The objective of this independent study was to investigate 1. Consumer’s decision
making to buy clean food in Bangkok. 2. To Consumer’s buying behavior clean food in
Bangkok. 3. To study the factors affecting to the purchasing decision of clean food. The
sample groups used in this research are Consumers in Bangkok by the population aged 20-

60 years who live in Bangkok.

The research used the Simple Random Sampling. The samples consisted of 400
consumers which was obtained from Calculation of W.G. Cochran (1935). The data was
analysis by use a questionnaire was used as a research instrument. Data were analyzed
descriptive statistics, including frequency, percentage, mean and standard deviation as well
as inferential statistics, including Independent sample t-test, One-way ANOVA and If a
difference was found the variance was examined between the groups with Test Homogeneity
of Variances Dunnett method, but if it is found that the variance between the groups is not

equal, will be tested to see if the mean between the groups is true?

The results of the hypothesis testing found that Deciding to buy clean food of
consumers in Bangkok Most of the samples were female. Age between 20 -30 years, work
as employees / employees of private companies, and most of the time the status is single
the consumers' decision to buy clean food in Bangkok was found to be consistent with the
concept and theory of consumer behavior, that each consumer had different physical

characteristics and environment.

Keyword: Decision making, Consumer Behavior, Clean Food products, Consumer
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