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ABSTRACT

Subject education consumer need and decision-making factory to buy a self-monitoring
blood glucose meter of diabetic patients in Bangkok area. It has three objectives: the first is to
study the demographic characteristics of people with diabetes patients in Bangkok area. The
second objective is to study the needs and behaviors of people with diabetes in purchasing a
self-monitoring blood glucose meter in Bangkok area And the third objective is to study the
marketing mix factor. That affect the needs and decisions of purchasing a self-monitoring blood
glucose meter of diabetic patients in Bangkok area. Sample group Diabetics who want to buy
their own blood glucose meter in Bangkok area, 400 people chose a random method. Word-of-
mouth By using online questionnaires through Google Form as a tool for data collection. The
data were analyzed using frequency, percentage, mean, standard deviation, t-test, one-way

ANOVA, LSD, Dunnett T3 and Chi-square.

The results of the research were as follows: Most of the respondents were female, aged
20 to 64, graduated with a bachelor's degree. Occupation of private company employee.
Monthly income 20,001-40,000 Baht, the behavior of most consumers There is no experience
with the use of self-blood glucose monitors. Most of the sources for purchasing a self-blood

glucose monitor from out-of-hospital pharmacies had costs set to purchase a self-blood glucose



monitor in the range of 1,001 - 2,000 baht, unbranded. Any brand Get the most information
about self-blood glucose meter from your doctor. On the rationale / motivation to buy a self-
blood glucose meter. It was found that consumers take care of their health and their families.

Most of the people look for the price of most manual blood glucose monitors.

Hypothesis test results. The relationship between demographic factors, ie, different age
and occupation resulted in the behavior, needs, and purchasing decision of the diabetes self-
blood glucose monitor. Different in Bangkok area. In terms of the set expenses And the source

of the decision to buy a blood glucose monitor the most.

Hypothesis test results. Different monthly income demographic factors influence the

marketing mix factor. Product aspect Distribution channels and marketing promotion aspects.
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