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ABSTRACT

The purposes of this research are to study of influencing purchase decision for granola diamond
grains of consumer in Bangkok area. Due to clean food trends, especially grains or cereals is one of the
popular food trends and will continue to grow strongly. This study aims to determine the factors that
influence the purchasing decision of consumer. The marketing mix (4p’s) and Brand Equity of granola
diamond grains of consumer in Bangkok area.

This research is quantitative research and questionnaire used for data collection. The sample
group is consumers who have purchased granola diamond grains in Bangkok area and random sample of
400 respondents. The statistical methods used for data analysis were descriptive statistics included
frequency, percentage, mean, standard deviation and multiple Linear Regression analysis.

The results of this study showed that most of respondents were females, age between 20-30 years,
old bachelor’s degree graduated and worked as employees for private companies. Besides, the result
shows that respondents gave opinions for the importance of marketing mix (4p’s) for granola diamond
grains at high level of the product, price, place and promotion include gave opinions about brand equity at
high level of brand awareness, perceive quality and brand loyalty. And respondents gave opinions about

purchase decision for granola diamond grains at high level.

Key words: The marketing mix (4p’s), brand equity, brand awareness, perceives quality and brand

loyalty.
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