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ABSTRACT

The aims of this research are to (1) study general conditions of personal factors, brand equity,
and technology acceptance affecting decision to use credit card service through Siam Commercial
Bank’s SCB EASY application in Bangkok, and (2) examine the relationship of personal factors,
technology acceptance, and brand equity, that have effects on using credit card service through Siam
Commercial Bank’s SCB EASY application. The research uses qualitative research methodology to
analyze the data. By this, 400 research respondents who use SCB EASY application in Bangkok are
the examples of this research. The study finds that most of research respondents are female aged 30-39
years old with Bachelor’s Degree and are the officers of public companies. Mostly, the respondents
have the average salary at 20,000 — 30,000 Baht. In the field of Brand Equity, they mostly focus on
brand awareness. Moreover, they highly concentrate on perceived usefulness in the topic of Technology
Acceptance. According to hypothesis testing, it shows that personal factors are related to decision to
use credit card service through the SCB EASY application. That is to say, different occupations have
influences on various service requests For Brand Equity, brand awareness and brand loyalty have
effects on requesting for the credit card through the SCB EASY application . Lastly, an easy-to-use
application and trust are significant for requesting for the credit card through the SCB EASY

application with the statistical significance level of 0.05, in the topic of Technology Acceptance.

Keywords: brand equity, technology acceptance, decision to use credit card service through the SCB

EASY application
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