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ABSTRACT

The purpose of case study was investigation (1) General condition of personal (2) Opinion level with
brand awareness of CHITRALADA pelleted milk that affected on Marketing Mix satisfaction of consumers in
Bangkok. Questionnaires survey was materials research in study case. The survey chose from consumer about
400 people and lived in Bangkok; the materials survey was collected data which analysis with statistics were
descriptive; percentage, mean, standard deviation and the inferential statistics used to test the hypothesis are
T- Test ANOVA and multiple regression analysis. The study indicated that most respondents were females,
aged between 31 to 40 years old. Most of the respondents graduated Bachelor's degree and work for private
companies, with the average income 15,000-25,000 baht. As the result, their opinion level on brand awareness
and marketing mix satisfaction were agreement. Conclusion, the result of the hypothesis testing revealed that
difference job have an influence in difference of marketing mix satisfaction in distribution channel at the
significant level of 0.004 and promotion at the significant level of 0.029. Moreover, consumer behavior
believed in brand awareness, quality and brand loyalty. The influence in marketing mix satisfaction at the

significant level of 33.3

Keywords: Brand Awareness, Marketing Mix, Satisfaction, CHITRALADA pelleted milk
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