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ABSTRACT

The purpose of this research was to study. (1) to study the general conditions of expectations on
product component, brand equity and buying decision on GHB saving lottery of people in Bangkok (2) to
study the relationship of expectations to t on product component, brand equity and buying decision on
GHB saving lottery of people in Bangkok. It is a quantitative research data were collected by
questionnaires which were randomly selected from people who came to open savings accounts. "Saving
for fortune" with the Government Housing Bank for use in purchasing savings lottery. The statistics used
in data analysis were descriptive statistics such as frequency, percentage, mean and standard deviation,
and inferential statistics, including comparison of two independent samples (T-test). And one-way
ANOVA. The results showed (1) that most respondents were male, aged between 41-50 years, were
employed as private company employees. (2) the respondents having expectations on product component
of the savings lottery products as a whole highest level, that is expectation of core product. (3) The
importance of the brand equity of the Government Housing Bank as a whole is at the most important
level, is the importance of brand awareness (4) Connect the relationship with the brand and the quality,
that is known accordingly, and have opinions on the purchase decision and have opinions on the decision
to buy the GHB savings lottery as a whole highest level that agreed with the Government Housing Bank
savings lottery that gives a luxurious and distinctive feel to those who hold the GHB Savings Lottery. It
expresses the credibility of the Government Housing Bank in return of the Savings lottery Bank. Also, the
knowledge and understanding about the data of the Government Housing Bank savings lottery from
employees who provide services respectively. (5) The hypothesis 1 found that the expectations on product
component had an influence on the purchasing decision of the GHB Savings Lottery in Bangkok. (6) The
hypothesis 2 found that brand equity had an influence on the decision to buy the GHB Savings Lottery. of
the people in Bangkok,

Keyword : Expected, Product components, Brand Equity, Influencing buying, GHB Lotto Saving.
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