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ABSTRACT

This Independent Study aimed to study Customer Behavior in using services at The
Lanlalen Board Game Café classified by personal characteristic. Sample size was 360 persons.
Data were collected by using a survey questionnaire and conduct data analysis by using SPSS
computer to find frequency, percentage, means, and standard deviation.

In personal characteristic showed that Most of them were female at 202 persons
counted as 56.1% Age between 21-30 years old 216 persons counted as 60.0% Single 276
persons counted as 76.7%. Most of this respondent is graduated in Bachelor's degree 204
persons counted as 56.7%. Employees 160 persons counted as 44.4% and Monthly income
20,001-30,000 bath 112 persons counted as 31.1%.

Overall Customer Behavior in using the service at The Lanlalen Board Game Café is at
a high level. When considering each aspect, it was found that the opinions that were at the
high level were Shop environment, Reasons for choosing game types, Type of popular board
game, and Service characteristics, respectively. The opinions that are at the middle level are
Participants in the use of the service, the Date, time and frequency of using the service, and

Type of customer, respectively.

Keywords: Customer Behavior in using services; The Lanlalen Board Game Café
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