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ABSTRACT

The objectives of this study were marketing factors affecting the purchase of Shopee
application in Pattaya includes product, price, place, promotion, people, process and physical
evidence. Which classified by personal status in gender, age, marital status, education and salary.
The sample will be customers that used to use Shopee application in Pattaya 400 persons. The
data was collected by questionnaires and the data analysis was used Statistical Package for the
Social Sciences (SPSS) for finding frequency, percentage, mean and standard deviation.

Customers that used to use Shopee application in Pattaya 400 persons categorized into
308 females or 77 percent, The age categorized into 21-30 years old has 291 people or 72.8
percent, There are 273 people or 68.3 percent that has single status, Bachelor degree has 239
people or 59.8 percent, Most of them salary ranges were between 10,001-20,000 baht has 164
people or 41.0 percent.

The overall mean of marketing factors affecting the purchase of Shopee application in
Pattaya were at a medium level. When considering each aspect found that product price and
place was at the high level, following by promotion physical evidence process and people were

at a medium level respectively.

Keywords: Marketing Factors, Customers
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