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Abstract

This Independent Study aimed to study Marketing mix factors affecting consumer buying
of sugar-free beverages in Bangkok. The objective is to study the marketing mix factors affecting
the purchase of sugar-free drinks by consumers in Bangkok, namely product, price, distribution.
Marketing promotion by personal characteristic such as sex, age, status, education level,
occupation, average monthly income. The population in this research is Consumers who used to

drink sugar-free beverages in the Bangkok area the sample group that responded to the



questionnaire was 420 persons. The instrument used for data collection was the questionnaire.
The data analysis was done using computer software to find frequency, percentage, means, and
standard deviation.

The respondent of this study were 420 persons. Most of them were female at 258 persons
counted as 61.40% and male at 162 persons counted as 38.60% Age between 26 - 35 years old
177 persons counted as 42.10%, 19 - 25 years old 78 persons counted as 18.60%, 36 - 45 years
75 persons counted as 17.90%, Younger than 18 years old 48 persons counted as 11.40%, Older
than 45 years 42 person counted as 10.0%. Single 286 persons counted as 68.10%, Married 107
persons counted as 25.50%, Divorce 12 persons counted as 2.90%, Widow 15  persons
counted as 3.60%, Average monthly income 30,000 - 50,000 baht 161 persons counted as
38.30%, 15,000 - 30,000 baht 135 persons counted as 32.1%, Higher than 50,000 baht 68
persons counted as 16.20%, Lower than 15,000 baht 56 person counted as 13.30%, Private
company employees 211 persons counted as 50.20%, Private businesses 70 persons counted as
16.70%, Students 63 persons counted as 15.0%, State enterprises/Government official 40 persons
counted as 9.50%, Mercenaries or others 36 persons counted as 8.60% respectively.

Marketing mix factors affecting consumer buying of sugar-free beverages in Bangkok
Overall at a high level When considering each aspect, it was found that the price was at the
highest level. As for the aspects that are in the high level as Product, Place, Promotion

respectively.
Keyword: Marketing mix; Sugar-free beverages
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