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ABSTRACT

This research aimed to explore and study the marketing mix factors affecting the
decision-making process of buying smartphones of consumers in Chatuchak. The factor
comprises several aspects namely product, price, distribution, marketing promotion,
awareness of problems, Information seeking, alternatives consideration, purchasing decision
and post-purchase behavior. The survey classified by personal status, i.e. gender, age,
education level and income per month. The population of this research is consumers who
have bought smartphones in Chatuchak. The sample group that answered 4 0 0
questionnaires. The instrument used for data gathering was a data analysis from
questionnaire by using computer program to find the frequency, percentage, mean (X_),
standard deviation (SD)

The research results can be summarized as follows Education on Marketing mix
factors affecting the decision-making process of buying smartphones of consumers in
Chatuchak. There were 400 consumers who responded to the questionnaires. It was found
224 of the consumers were female, and 176 Overview of Marketing mix factors affecting the
decision-making process of buying smartphones of consumers in Chatuchak is a high level.
When considering each aspect, it was found that all aspects were at a high level, i.e. product,
marketing promotion, distribution and price, respectively. Overview of the decision-making
process of buying smartphones of consumers in Chatuchak is a high level. When considering
each aspect, it was found that all aspects were at a high level, namely information seeking,
alternatives consideration, purchasing decision, awareness of problems and post-purchase

behavior, respectively.

Keywords: Marketing mix factors affecting of buying smartphones.
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