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ABSTRACT

The purpose of the independent study on “Marketing Mix Factors Affecting the
Purchasing of Consumer Notebook Products of Synnex (Thailand) Public Co,Ltd.” was to study
the aforementioned factors regarding these following aspects ; products and services, price,
distribution and selling channel, marketing promotion, human resources, creation and
presentation of physical characteristic, and process. Information of personal status was
classified by sex, age, marital status, educational backeround, and monthly income.

Population of this study who responded the delivered questionnaires was 170 clients
of Synnex (Thailand) Public Co, Ltd. The data collected from the questionnaires was analyzed
by the computer-based statistical package together with the statistical methods of frequency,
percentage, average (_) and standard deviation.

Results of the study revealed the information as follows: Out of 170, majority of the
population was 118 female. In terms of the age, of the population was at 30 and below, the
population was single, the population held the degree that was below the Bachelor, the

population who earned 30,000 Thai Baht or above. Marketing Mix Factors affecting the

Purchasing of Consumer Notebook Products of Synnex (Thailand) Public Co, Ltd. that



considered as maximum level were the products and services. Meanwhile the ranks of the
factors that was considered as high level were price, human resources, creation and
presentation of physical characteristic, process, marketing promotion, and distribution and

selling channel, respectively.
Keywords: marketing mix factors affecting ; synnex (thailand) public co, ltd.
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