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ABSTRACT

Research, independent story. Marketing factors that affect customers ' buying life
insurance policy. AIA samrong Samut prakan . The objective is to study the marketing
factors that affect customers ' buying life insurance policy. AIA samrong is a survey research
(survey research) by using a query. The number 256 series preview from working age group
is a customer who purchased life insurance policy company AIA samrong Samut prakan,
from 1-31 may 2562 by analyzing data with descriptive statistics include frequency,
percentage, average, and standard deviation. . Perform data analysis using computer
software in this study are as follows:.

Result It found that a sample of a female between the age of 31-40 years. . There
is no majority, children, marital status has a Bachelor's degree in career employees of
private companies, the average revenue per month -50,000 baht 20,001 its overall level,
most when considered as a text list, found an important level for most life insurance agent
with trust staff are well dressed and tidy the process overall are the most level when
considered as a text list, found that an important message is in most levels is to provide

convenient, fast get fast insurance policy period of a claim quickly.
Keyword: Marketing Mix Factors Affecting Consumer On Buying Life Insurance ; customers
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