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ABSTRACT

The objective of research is to study the marketing mix factors affecting the decision to
purchase a product through the online channel of Generation Y customers in Bangkok and
vicinity. Include factors marketing mix and the decision process. The sample group this
Generation Y was born during the year 1980-2000, or aged 19-39 years in Bangkok and vicinity
and who have purchased this product through the online channel. The sample consisted of 400
respondents. The instruments used to collect the data were analyzed using computer programs
for frequency percentage frequency values (X) standard deviation (SD).

The research found that 1.) The customers all respondents 400 people. Most are female
234 peoples representing 58.5%. Most aged 24-28 years old 158 peoples representing 39.5%.
Most are single 325 peoples representing 81.3%. Most are bachelor's degree level 290 peoples
representing 72.5%. Most are the private employees 155 peoples representing 38.7%. Most have
average income per month 10,001-20,000 baht 144 peoples 36.0%.

2.) The marketing mix overall high level. Considering it was found that marketing mix
factors affecting the decision to purchase a product through the online channel of Generation
Y customers in Bangkok and vicinity. Considering each side, then that side is the high level of
Promotion, Place, Price and Product respectively.

3.) The decision to purchase the product through online channels. The overall level
Considering each side, then that side is the high level of evaluation of alternative, information

search, problem recognition, purchase decision and post purchase behavior respectively.

Keywords: Marketing mix; Decision to purchase; Online channel.
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