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ABSTRACT

The objective of this case study were 1) to study decision of consumer of
buying guitar in Bangkok and Perimeter Area 2) to study a comparison of decision of consumer
of buying guitar in Bangkok and Perimeter Area by dividing in four parts including sexes, ages,
incomes and careers. 3) to study Marketing Mix Factors Affecting to decision of consumer of
buying guitar in Bangkok and Perimeter Area

The sample group of this case study was 400 participants which bought guitar
in Bangkok and Perimeter Area. The questionnaire was used to be a tool for collecting the

data. The data collected were analyzed by using the frequency, percentage, mean and
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standard deviation which the hypotheses were tested by independent sample (T-Test), One-
way ANOVA (F-Test), on the off-chance that based on statistics which is a branch of
mathematics working with data collection that had significant tests of the difference the
couple of variables by using LSD and Multiple Regression Analysis (MRA).
The result of the research result found that the difference of personal factor, sexes, ages,
incomes, careers that made decision of consumer of buying guitar in Bangkok and Perimeter
Area different.

Keywords: decision of consumer of buying guitar in Bangkok and Perimeter Area.
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