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Abstract

The propose of this research were (1) to study The Decision-Making process of
people who buy energy drink in Chachoensao Province (2) to compare The Decision-Making
process of people who buy energy drink in Chachoensao Province clarified by general data
characteristics of the each persons (3) to study how the Marketing Mix 4Ps affect to The
Decision-Making process of people who buy energy drink in Chachoensao Province.

The samples of this study consisted of people in Chachoengsao area by giving to 400
samples of people in Chachoengsao area. The questionnaire was used to be a tool for
collecting the data. The data collected were analyzed by using the frequency, percentage,
mean and standard deviation which the hypotheses were tested by independent sample (T-
Test), One-way ANOVA (F-Test), on the off-chance that based on statistics which is a branch
of mathematics working with data collection that had significant tests of the difference the
couple of variables by using LSD.

The research result had found that a part of personal decision of people in
Chachoengsao province which the sex and education were not different. And people in
Chachoengsao with different age and income have different Decision—-Making process of
people buying energy drink. The Marketing Mixed 4Ps which is including Product/Services,
Price, Place, and Promotion are affecting to the Decision—-Making process of people buying
energy drink Chachoengsao province
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