nszurunsinduladenrsulaiilonvasaudayinauluuanJaNWanIuAs
PURCHASING DECISION OF
CONDOMINIUM OF WORKING PEOPLE IN BANGKOK

Suddnn asivgunsd
#19INIAAA ANTUIMTTIND UMINYIFYTUAMA
H3URAYaUUNAIY
Tansita Sirawitparamee
E-mail: cake_za@hotmail.com
Faculty of Business Administration Program in Marketing, Ramkhamhaeng University

Corresponding author

UNAnga

nfundsiifgndsrasdiiie 1) iWefinwnszuauns dnauladensulnfieuvesnute
dendlumanngavnamiues 2) iednwinszuiunmsindulatonsulaiilonveseuterhauly
n3IMIAMILAS SuunmadnYazUsEYINg 3) Wit AnwidiudstaunisnismanniinasionszuIuns
dnaulatensulnfifonvesautovaulunsunnamiuns nquiegnedild lunsidoaded Ao
Ussmnsluangammauasiiseroulafion s1uam 400 au Tnglfuuvasunuiuedosdioly
nsifusuTndeya addildlumsinssidmssaunliun Aanud dfesas Anade wazn
dudoauy 1nsgu vedeuaunfgiuiielUIouiisuldadfin1snadouluy ttest nnday
AUNRFIUAIBARRANLYTUTIUNIWAYT (One-way ANOVA) MIANUAITUWANAI998 Y7 b
Wisuiisuluseg lngldiSves LSD wasldatifonnoenvam (Multiple Regression)

Nan1sVAdBUANNAFILNUTY Uszansluluangammasnuasisl e o1y sdunsing
0170 uarneldiadedeiteuiiuansaiy vilinssuiunmsdnaulatoaeulpfidouunniieiu uas
Usznsluangimnumuasidaouainsistu vinldnszuiunisdaduladonouladideulsl
Aneiy d@rudadesiudiulseaun1an1imainfuRanfine A1usIA1 LarAIUNITELETUNIS
N3R89 ANasenszuIuUNIg ﬁmﬁuia%aﬂauimﬁLﬁamaqﬂui’aﬁwmluwmﬂﬁglmwmmum

o/

AdATY : ﬂi%U’JumiGTﬂﬁuIﬁ]%@; in’mﬂuﬂqdmwumum
ABSTRACT

This research aimed 1) to study working-age population’s decision-making process
for condominium purchase in Bangkok Metropolis; 2) to study working-age population’s

decision-making process for condominium purchase in Bangkok Metropolis, classified by



Demographic characteristics; and 3) to study marketing mix factors that had influences on
working-age population’s decision-making process for condominium purchase in Bangkok
Metropolis. The sample group in this research consisted of 400 working-age population with
questionnaires as the research tool to collect data. Statistics employed for this descriptive
analysis were frequency, percentage, and standard deviation (SD). The statistical hypothesis
testing to compare variances employed t-test and one-way analysis of variance (One-way
ANOVA). If differences detected, LSD and multiple regression will be adopted for pairwise
comparisons. The hypothesis testing found that differences in genders, ages, educational
levels, occupations, and average monthly incomes of working-age population in Bangkok
Metropolis led to different decision-making process for the purchase of condominiums, while
differences in marital statuses of working-age population in Bangkok Metropolis did not lead
to different decision-making process for the purchase of condominiums. Moreover, marketing
mix factors had influences on working-age population’s decision-making process for the
purchase of condominiums in Bangkok Metropolis.

Keywords: Purchase Decision-Making Process, Population in Bangkok Metropolis
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