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Abstract

The objectives of this study were 1) to study of the processing of decisions making
of the travelers who will choose to use the hostel in Thailand 2) to study of the processing
of decisions making of the travelers who will choose to use the hostelin Thailand separated
by sex, age, marital status , income per month 3) to study marketing mix affecting to the
processing of decisions making of the travelers who will choose to use the hostel in Thailand.
The simple group of this study is the travelers in Thailand the simple population in unknow.
The Convenient Sampling was used to be a tool of collecting the simple group data. The
sample size being couched at the reliability level of 95 percent. The size of the sample was
determined by how extrapolation from Yamene table (1973) which therefore projected a
reliability level of 95 percent with a margin of error of 5 percent from 400 simple population.
Using techniques of descriptive statistics, the data were analyzed in terms of frequency,
percentage, mean and standard deviation. For testing purposes, the techniques of t-test and
one-way analysis of variance (ANOVA) were also employed. In case of it’s had statistical
significant different testing a pair of variables by LDS was used to test hypothesis for each
pair in order to see which pair are different and Multiple Regression.

The results of hypothesis show that the traveler who choose to use the hostel in
Thailand with factor sex, age, marital status, income per month was different making the
decision of the traveler who choose to use the hostel in Thailand was different. Moreover,
marketing mix included price promotion and place except product affect to the decision of

the traveler who choose to use the hostel in Thailand.
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