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ABSTRACT

The objectives of this research were 1) to study the decision making process of receiving
Stand Alone coffee shops in Hat Ya, Songkhla 2) to study the decision process of receiving Stand
Alone coffee shops in Hat Yai, Songkhla separate by personal factors, including gender, age,
education level, social economic status 3) to study marketing mix factors (4P) that affect the
decision making process of receiving Stand Alone coffee shops in Hat Yai, Songkhla.

Sample group in this research is a population of 400 people who have used the Stand
Alone Coffee Shop in Hat Yai, Songkhla. A researcher uses the questionnaires as a tool for data
collection. Statistics used in analysis Such as frequency, percentage, mean, and standard
deviation, t-test, one-way ANOVA. If a researcher found the differences, that will be compared
in pairs by LSD methods and multiple regression analysis.

The results of the data analysis showed that personal factors in gender and age are
different, that result in the decision making process of receiving Stand Alone coffee shops in Hat
Yai, Songkhla is not different. But the personal factors in terms of education and social economic
status difference, that result in the decision making process of receiving Stand Alone coffee
shops in Hat Yai, Songkhla difference. And in terms of marketing mix factors found that the
product, the distribution channels and marketing promotion are affected to the decision making

process of receiving Stand Alone coffee shops in Hat Yai, Songkhla.
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AUNTAUEINNITRAN

5. asufnuUaeila wuihdndlvgnguidmngldlideAnduiedutgmiFewnnsg e
saviAnuiestiauaiiane sesaunfedunen fldmsfsagaauiuly Womsnduundld

Uin1sd1dn lnedudediypuenianulanwuduendnuwalidudsdgaligndndiunlduins

anusEHa
1. tveduynna
Jadvdruyanaludiuvesnmwazergnudi inAwazaeseiu i linssuiunsanduladniu

U3 uMuNaaUszLan Stand Alone Tulpsnemalng daninasvan linnsiu
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witdedruuAAaluAILYRITEAUNSANY wasAUugIUENILATYNALasdIA Ay vl
nszuIuNIFnaulaldIsuUINIssIuNLanUszian Stand Alone  Tulunsnenalng Janinasvan
FiNariu

2. Jadea1ud aut/ssauninisnam

1) AUKARANI INHANTIVELAAIITLIAIUIN dIUUsEaun I INIsaInsuUNaRN 9 Tlka
ponszuIUNITARaUlatIsuUIMISIUNUEAUSZIAN Stand Alone Tulungnemialing aninasvan

2.) AULDINIINITINTINUY INHANITIVOUEAIAAUIT dIUUTEANNNITAAIAAIUL DS
NNIsTRTIUIednanonszuIUNITARdUlaITUUTNITIIuNIuNanUsELAN Stand Alone Tutas
gnomalug Jarinasan

3.) AIUNISALETUAITAAIN AINNANTITIVELEAILATUI @IUUTEANNNITAAINAIUNIS
duaiunsnann Anadanszuiunisaedulatnsuusmsiununanyuszan Stand Alone Tulungine
malng Jinasvan

3. nssuaumsindulads

wiAkaz1esnaiu v lvnssuiunsanauladnsuuimsiununandseinn Stand Alone Tu
lwasnemalng Janinasvailagninsanlaaieiu warnszuaunsnsiaauladers 5 duds
Usznaume aunsiuityymuazanudenis smunisuaimdeya mumsdssiunmaden d1uns
Fo wazdunginssumdanistelusetuuiu

sedumsfine o1@nwasseldadenaieusiaiy vlfnssuiunisdaduladnsuusnnsdu
nuanUszinn Stand Alone lumsunemaivg Swinaman Tnenmsausiaiu wazdefinnsan
dusediunudn frumsuitgmuazanudasns dunsussiiumaden dunste wagdiu

o W

NgRnITUMaINITTosAUB e d ARy

Jarauauue

1. tavedauynna

Jadvdruyanaludiuresnwaze1gnudl inAkazanesneiu vivbinssuiunsanduladisu
UsN195unIuianlszian Stand Alone Tutuaginenialueg Teudinasvan luaenu et
AUsznaunsmseanuuululadinuaizveinsidnsuusnsihuniurlanyseiam Stand Alone luln
sunemalug Sminasvaliinsounquuntasengsiaus 20-59 T uagynine Haviowasvds ing1zd
AuseaNshisineiu witadeaiuynaaludiuresseiunsfine wasiugiuenuAsygiauazdeny

A1edu M lnnszuiunsdaduladisuusmssiununanuszian Stand Alone Tutungnenalig)
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Fandaasan ety deduguszneunismsesnuuulufnadnuurosnindrfuuimsuniuan
Uszinn Stand Alone Tuindunevmialvg dwmdnaswan ianunsaneuauedsioninafen1svegnan
Tnslanzgniiifissdunisdnuimninuigyns endndniseuindne waziiseldadeseifiou
15,000 - 20,000 U

2. TadedmudauseaunNn1snaa

1.) drwUszaunimianisnainiunaniueiinasenssuIun e duladnuuinissiuniw
anUszian Stand Alone Tulindnemalny Sawinasan dufugusznaunsaseenuuuluds
AMANYUEUINITUITUUTNITIIUNUNAAUTEAN Stand Alone Tulundnenialug Janinasuan
TnguiuingAuduvesifinunin wasndndasifianulannuluendnual danunainraievediuy
wounsdafianuAnaineassd seneuduiifensssniuriuesuSadiidinsenuiissessanielild

2.) d@uUsEaun1InITNaINauYaInIen1sIndmielinasenseuIunsanaulai Suusnig
$runulanusznn Stand Alone luiinsunevielug) fwinasan fedufussnounisaseenuuuly
WeAaNYTYRINISITUUINIIIUNuEnUsan Stand Alone Tulundnemalug Janineaaan
Tsunsoonuuusazanusisiuiammeny Wennidsgala Yssneufuidunisaranssualiiiu
anéngatlagtuiifmafinssuveunaassiulu o Snde

3.) dulsEaun1INTIaINAIUNTALEIINIIAI dnadenseuiunsanduladisuuinisiu
nutanUszan Stand Alone luiingnemalg Sminasan fuiufusznountsasoenuuuluids
AMANBUEUINITUITUUTNITIIUNMUNEAUTELAY Stand Alone Tulundnnenalug Janinasuan
Taowliilusludy an wan uan way 9199EdRRAggNNA WIAMA WEeTIsAPNLANLIINZEY Lile
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