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Abstract

The purpose of this study is to examine the relationship between factors and consumer buying
decision process of cleanfood in Bangkok, factors include Demographic factors, Marketing mix factors, Social
factors and Psychological factors. The 400 sample were drawn from Bangkok population that consumes
clean food. Data were analyzed by using the frequency, percentage, mean, and standard deviation and
collected data from questionnaires with T-Test, F-Test (One way ANOVA), and Multiple Regression Analysis.
The study indicated that consumers in Bangkok, mostly female. between the ages of 31-40 years of
undergraduate education, marital status, whose main occupation is a private company employee and
average monthly income of 20,001- 35,000 baht. Marketing mix factors of a clean food purchasing decision
process, the overall levelis very important (X = 4.12). Considering each aspect, it was found that the aspect
has the highest mean were the product (X = 4.26), Social factors of a clean food purchasing decision
process, the overall level is very important (X = 3.76). Considering each aspect, it was found that the
aspect has the highest mean were reference group (X = 3.88). Psycholosical factors of a clean food
purchasing decision process, the overall level is very important (X = 3.85). Considering each aspect, it
was found that the aspect has the highest mean were confidence (X = 4.09). Consumer buying decision
process of clean food, the overall level of less importance, found that the aspect with the highest mean
were seek information (X = 3.85) The results of hypothesis test show that (1) Individual of consumer
clean food in Bangkok with the age difference makes the decision to buy clean food. Overall, the difference
was statistically significant at the 0.05 level. (2) Marketing mix factors, such as Product, price, distribution
channel and marketing support that affects the consumer buying decision process of cleanfood in Bangkok.
Overall, the differences was statistically significant at the 0.05 level. (3) Social factors, such as the reference
group and the family that affects the consumer buying decision process of clean food in Bangkok. Overall,
the differences was statistically significant at the 0.05 level. And (4) Psychological factors, such as motivation
and confidence, affect the consumer buying decision process of clean food in Bangkok. Overall, the

differences are statistically significant at the 0.05 level.
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