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Factors and Motivation Influencing the Decision Making to Use Housing Loans, Bank of
Ayudhya Public Company Limited for Working People in the Metropolitan Region
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Abstract

The purpose of this study is to examine the factors and motivation influencing the decision
making to use Housing Loans, Bank of Ayudhya Public Company Limited for working people in the
Metropolitan Region. The 400 sample were drawn from working peoplein the metropolitan area.
Data were analyzed by using the frequency, percentage, mean, and standard deviation and collected
data from questionnaires with T-Test, F-Test (One way ANOVA), and Multiple Regression Analysis.

The study indicated that 1) Most of the female customers, aged between 30-39 years, are
single status and work for private company employees. With an average personal income of 15,001 -
30,000 baht per month, 2) Most customers will receive information about housing loans from family,
friends, acquaintances, as well as families, which influence the decision making to use the service
too. Which most will apply for a Town -house Loan , Town -home Loan type, 3) Psychological
motivation factors have a high influence on the decision making to use the Housing Loans services
with the Bank of Ayudhya Public Company Limited. The aspect that has the most influence on the
decision making to use the service is learning (X = 4.29), followed by attitude (X =4.21)
motivation (X = 4.13) and perception (X = 4.12). 4) The marketing mix factors influence the
decision making to select the housing loan service with the Bank of Ayudhya Public Company

Limited at a high level. The aspect that has the most influence on the decision to use the service is

the service personnel (X = 4.25), followed by the products and services, the location and the
distribution channels (X = 4.21). Service (X = 4.20) Physical Environment (X = 4.19) Price and
Marketing Promotion ()? = 4.14).

The results of hypothesis test show that 1) Occupations and average personal income
Influence with statistical significance at the level of 0.05 for the decision making to use housing
loans with Bank of Ayudhya Public Company Limited, 2) Influencing psychological factors with
statistical significance at the level of 0.05 on the decision making to use the housing loans service In
descending order, namely attitude, learing And motivation respectively, And 3) Marketing mix
factors which have statistically significant influence at the level of 0.05 on the decision making to use
housing loan services, in descending order, namely price, service process, price and marketing
promotion, respectively.

Keyword: Motivation
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¥93n58UUTA (Cronbach’s Alpha Coefficient) samsnaaeuilldde Jadomsairausegdlasudninendian
Anudesiuwiniu 0.931 Jadudulszamamsnanadicanuidesiusindu 0.972 fdnnnda 0.7 Jedeld
Fuvussunuiifaumindetiold

a a 574
7.mAdAn15 AT IZYiveya
1. anmwanssaun (Descriptive Statistics)



1.1 dayaluiuvasuaiudnuil deyafedfiuaulsyunsmansvesfnouuuaauay taun
WA 878 @ONUNTN ANIANET BTNndn warsgldiadesiafiow tuanuasnuilaA1seYaruazllaue
Tugumsnaneudatuney
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12 foyalunuuaounudinii2 feyaieafusutademeindsinet oun usegdla nsius
M3oud wasiiruaf snveeds AfesaruazAdssuuinasgiusastiiauslugumsmiendedung

13 foyalunvuasuaudiui3 deyaiiertudrnuszaumanisnann liun dundasiasi
fusIATIUATIATIMINY FunnsdsESINIaNIImaIn Fiuyarang Mudaindeunisnienimuas
funszuILmsImMALads azAndssuunpsulaziaueluguanamieudesue

14 doyalunuuasuamdiuia deyaieiuiadensdndulaliun 2.iududegeaeiisums
Wile Swsmenide Arsssudienlunsliving ssesnansioutisy amnusiadalunisdiiiunig nsl
Hafuyhuszfuduasosdugd msliuinmsiifvesningy msafuayuisiudu q mnuazaanlunisinge
fusuas wazdeanidlunisdisziumn smaeds wazAndsavunnsgiutaz dnausluzun
RCHGRGRITRl

2. ab@l¥eayuu (Inferential Statistics) lngi1ayaannUuUUAUATULN AR UANNRFIUN

Dy

GRIENE

2.1 Whuflsuanuunnsinsvesredevesnguineds 2 nauiiiudasedemildnsmaaeusie
/1 (t-test Independent) \ilovindeUaLLAgIY

22 vadpUATILANANSIEIIA LR TR 2 nguiulUlFnnsmedeULUY
AATILAMUUUTUTIU 1 2 (One-Way ANOVA) u3paiev (F-test) litonadeu amagwuamﬁawu
AURANGINTIYINNITILATIEYIR A N SIUTUWEUTI8AAI8TS LSD (Least Significant Difference)

2.3 voaeumudiniusludnuarresmsdmareduszinsud Bassnaneduilenageui
AnuLAnATiduUBassfananudaziiiesuusmalldnseaeunuuiiasgionnosidmy (Multiple
Regression) LilevnaouaNLfgIu

HaN1339Y
msinszidayaiigatunginssuntslduinisdudeiiagendy
naminszsiteyangAnssunsliuinisauideiiegordevesnduietne funlduinsauideied
otjondy NufluauuIuuma wud dalugaslivudoyasmaaieniaudefiofiogorfeain asounsy/
e/ Ausan S 126 eu Asdudesay 31.50 duyaradiiidvdnadensinauladenlduinsaudeiior
91defe AsoUATI 91Ul 186 Au AnduFosay 46.50 UszLanuesilegondeiiveduieuiniigade
ntiend / maflewn $1uru 138 au Andudesas 34.50 uazngusiogisdnlngjaziidudoniogendeiv
SUIANSNFIATEESET §1WIU 149 au Andusewas 37.25
n1sinszideyaieanuilasenisaireusegelonreduinsneriidonswana msindulaidonld
Uimsuidaiiagorfeiunsuintsngeriogser $19m (v dmsuaurieulusovdSuama
nan1siAsziveyaiafenisainaussgslameinuinine ifidnina somsdaduladenlduins
Auderogendriumesuimsngarieyse $17n (U dwiumshaulusauyiuama amsivestladoms
a$ussdlamenidninendisvswadensdndulalivimsaudetiegordeglustiuinn laeflrademindy
4.19 dudsauunasguwiniu 053 Welimsandunefuwuin fuiiidvswasenisdadulalduinig
Fuideiiiefegenduagunniian fie MunsiFeus sesaunfesuinund suusgila wazsumsivs Tog
fineazBondsil



fumsiFoud Tviswadensdndulalivimsaudenegendueglustivinniian Ineflaedewintu
4.29 drmuDosiuutmsgIuindu 0.60 Wefinnsanfuneteonui deiidaadenniign Ae vinfnudeya
randnsiaudenoudndulaliuinisdudevessuians wasviuldnwnszuaunis sumevlumaveld
UimsAudeniogordeilanademiig

suviruad fI3vEwaremssindulaliinmsaudenegendeylusziuunniian lnefiaiedewinty
421 drudeausnpsguiniy 0,59 einsandunedenud defianadeuniian fo viudenld
USnsmaeimelalundndug uazu3msvessunmns wasviuidenldusnmsinszdeideuay amdnwal
yossuImsiinnideiiolidadesgn

suusegdla Ddvsnasomssinaulalivinmsaudenogendoeglusziuinn Taefaadewiniu 4.13
drudvsiuunasguriiu 0.61 deRinsandunedewuin dednedenniianfio msusmsvessuims fiuasie
mssrauladenliusnmsveninu wagfianssumienisnain Wy nslavan dnasenmsanduladenlduinisves
viru fendoign

umssug Tvswasdemssdulalduimsaudeniegendvegluseiuun lnefldadewindu 4.12
dudsauunasguniniu 0.62 definsandunedewuin defifieadeinniign fe inumdeyasums
UsmsAuideriogerfonnunasdeyaning o deumssrduladenldusnsuasvinunnudeya/deulunsld
Uimsaudeiitefiegende anmsldusnsidusthdatiaiadomgn
N153ATIE wailmnfnnuﬂwymmjs aunn1samidansnasanisinduledenltvsnsiudeiog
91AEsUINIINGIATEYSET TINA (W) Fmsuawieluuausuana

namTAeeiteyatatudmustanmmsnanafifidvinaiensinduladenlduinsauideieg
91 UN1EUIATNTIATRYSY 1R (W) dvsuauihauluwauuTuuna amsivestdadudiu
Usganvnanismann fidvsnasemsdndulelivinisdudoniogendueglusziunin lnsildademiniu
4.19 drudoavumnasgruindu 0,54 WeRinsaniduneduwui suiiiidvsnadensdadula ldu3nns
duldeiilefiegendueguniian fe Muyaansgliuinig sesaundesundndusiuazuinig dushia
figa wazdosmiensdinsimine dunsruiunisliuins fudanedeumismenin fMusia uagdiuns
duaiumanan lnedsoasBondel

suyaansiliuing Tevswadensdndulalivimsdudetiegenduegluszduann lnefldiade
wihiy 4.25 daudssuunmsgruwiiu 0.60 Welasandusedenui defifiedemniigade ninau
su1ANs daunsziieedu agl uims uazminnusuans feuganuasnsalunislyimuugiilung
ThusmsiiAadenan

PUNARIUAZUINTS mawﬁwamamsmmaumszmﬁmiauLsuamaaamaaaiusum‘umm/lam lned
mmammﬂu 4.21 muwmmummﬁmmmu 059 Wofiasandusiedenuin defifidadsunign
fie Awsiuas uazamtideiio waznmdnuallasuvessuimsngerieysenidededign

Fuvhia fiks uaztemnensdnd g Savswaenisdinaulaliuinisduieriegendveylussiy
innitga Tneflradewintu 4.21 dudeauunnsgiuwiiu 067 Wefinsunfunetewuin deidauade
wnnfign Ae pouazmnauglunmafiune uasilanuiiaonsafiome Saundesan

PunszuIuMstiuinTs mawﬁwammmmauh%u3miaulfuamamﬂaasﬂ,uimummmam lned
Aedeindu 4.20 drmidssuusnasgiuindu 0.62 LiJE]‘Wﬁ]’]SElJ']LUUi’]EJ‘U’eJ‘WU?ﬂ fofifiAadeuniian
fio dosmiludnseniiaude de azmnuainvans waeilssdouuazdunousing 4 lunisliuinsilsl
gagnuazdalau Tanademan

fudandesmameniw ddvsnademsdeaulaltusmsaudeniegendveglusziumnn Taed
AeAEinfy 4.19 danidssuuneasgiuminiu 0.60 definsanidunedeonui defifdadeuniign fe
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szuUinwmsUasnievessums wariheUssuduiusuanfusivossuimseglusumisiiiiulfosns
Farau Tenedeman

susien favnaremsdadulaliuinsauideiegendeegluszdumn nediauadowinty 4.14
ddenuunpssuwindu 069 definsanidunedewui defifidnademniian fo madendnsnenide
wazsiusnsmenily wazaldtineUseMudin uasusefusaisudaiaioman

fumsdaaiumsnaiaiidvisnademsdadulalivimsaudefegendueglusziuinn lnefaade
Wiy 4.14 daudsauunasgusintu 0.65 Wefinsanidunedenui deiddnadennndign fo Tndinau
sumsliduuziuazUinun msliudnslsedsgniesnaduenitlade waziinsinfnssuilodany
(CSR) wledumsussrduniudlsifusinansiidedengn
HANTSNANOUANAGTIY

auufgiuil 1 wud 0@ uasseldladvdinynna Tansnasdaidudfyniadansedu 0.05
sennsinduladenlfaudeiilenogeduiusunamsnsseioysen $1in wnww)

auufgiuit 2 wuihiadensdnineidavina ednildudfnmaadaniszdu 0.05 demsdnduls
Fonluimsdudeiiogondy Fusanannlutios TéuA fusimued sunisFeud uasiuusegsla

auufgi 3 wuhedudwlsraumansnaneisidvinaseiitud dymaadfvisysu 0.05 e
msduladonltuinisaudeiiogonduFosanunludesliun fusian sunszuumsliuinig fu
$1A1 UAEAUNTALETUNTAATA
unagluazentarena

1. Jedumstannyaraiisidvsnadenssinduladenliuinsdudeiiefegeduriusuiasnysad
ag5en dmsuawinuluwauysuama wuin

1.1 Jadomeilannyaravesngusesuillugnisuensngariogsen suendn visnarenis
Andulaliusmsdudoonogenduiusinmsngediogsen Tnongugnéniduminauenvuazdadulaidentd
Uinsdulderitefegendeiumnasunasngarieysen snnniningugniniiuseneuendngsivdiusoensd
HodAgyn19adnd 0.05 Feannadesivauufgiuiinald amnsaosuieldin Snmaonde uiadeuls
neavBeslunsveduidiefisuinsiey u Jaqdy gﬂaamwumﬁa@yasiaﬂfcjmwﬁﬂmuﬁﬁ’maﬂﬁuummdwﬁﬁ
UsznaugsnadIusi ey usem wsarheduiiy q edmsvhduagniutumesuims Tneninauluuiom
vievheiuiiy 4 aunsavhidemedudeifiefiogendoiunssuiaslagldudoufivms lidandussonm
Tunswoudhssiiunuiy viesnmmendefigningugnéialy Wusu Geaenedostunuideves lensy 263
sena (2553) Iednwiladensindulaidenlduinsduidefiegordefusurasmded vesauvhauly
Jamdamszunsaieyser wan1sinwinud fuilaaiineuidendnunndnsty fadonsdnauladenty
uinsdudediegendefusuimsnidiud unndreiu neguilaafitlodnminnuuidnensuiidedons
dnduladenlduinisdudefiegenduiusunasmdvdunninguilaaiineunuuasuaudifiondndu o
aehadidudfynisadffisedu 0.05
12 Jedomaiiaanyaravesnduinegisiiiugnisuinsngsedogsen sumeldiadediuyena

sodou fdvenanemsfnduldlivinmsdudafiofiogerdetusuasngsieysen nengugnéniiiaeldous
45,001 - 75,000 U dnduladonlduinsaudeiieNiogenduiunissuinsngarieyse 11NN
naugnéfiseldiingn 15,000 v uaznguiisiseldiade 15,000 - 30,000 U Tfuddrymeadian 0.05
maamﬂaaqﬂuauummwmh anunsnesueld Befieldnnn seudidalunisseuthszanniunuly
el E]ﬂVN‘J’]EJIG]ENLﬂuﬁﬁﬁuiflﬁ]uamuuwmﬂ’l'ﬁL&uﬁlJENEJJU‘JIﬂﬂV]LLG]ﬂG]Nﬂu feamuzmaiuduiiugiuddy
vasnsiduiivesiiegordunazveativayudude deenvdmaroyuneuazanusdioinistadonisnis
dnduladenlivinisaudefogondefusuimsunnsiteiu faufiinguendisiseldfinia 15,000 vn vie
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ﬂ&jmﬁﬁmdéﬂ,aﬁa 15,000-30,000 UM ﬁmmé\’mmiaEﬂﬂﬁ]ﬂ%ﬁmiﬁus%alﬁaﬁagjmﬁa Lwimﬁlamﬂzymﬁm
sesuliduiusiunedie iensuuniunssniduluwiasnieu vhlviaunduiidenilaglalduimaaudenion
oo Feusumsmsiluslidy sitedhsalasinstunguuismedmiumindiiendugnididselddes
wiflasrasdesnvedudeilefiegerde enfivu thudetiegorduwuindn duarlsisnn viensudes
siududerissdiunis ilefimesuasazldlivunivamnudesiionnasfnduldluowan Ssenadesty
NAdees N3y 2disena (2553) ldAnunilademsinduladenlduinisauideiegerdofusurmsmdsd
yosnuvhnludmianssuasaSogse nansinwmuit s1eldlededeideuiiuansefuiidadenisdngule
Fonldusnsdudeiiegendofusunmsmavdunnieiulasguslaaiineunuvasunuiiiiseld 15,001 -
30,000 uw ftladensandulaidenlduinisaudefiegordsfusuamsmdvdunnigidselddiinii
15,000 UM eediudAyn1eadnd 0.05

2. Uadewginssumsliuinisaude Ussneuse futesmadiléduy fuysrafifiavinasems
dndila uazsulsuavilegendoiivedudeiunnsnaty Lifidvinadensinduladenlduinsaudeiofed
o1fiusuIAIngIrEogsen dmsuawirnulusaudIuama egnsdlveddamneadiad 0.05 na1alddn
waAnssuviednuazdinanlufidiulunisdadulaidenlivinsduieiiefiegonds iilesannisue
audeifiofiogendoidunsatmilssorondsdugiviefvoauidoisdosiinisianumu Anwineasiden
§1e 9 egaiiu wagToUATEU FenuazaNInlunTey Mudnisidonriaiiogends Ussianiie
01y readlsdisnufionolavesmuiesuazaseuni lundn Wedenussinnilegendulduda §ivier
voRuderrdesdnauladonamiumsiiulunisveduideiliofiegends Awsiindiviofueduiessiuiieya
Y1IENTAN 9| Lﬁmﬁ’uﬁuﬁaLﬁaﬁagjaﬁamﬂqﬂﬂaiawﬁw vidaandesing q uthauda uraediflidsnsna
sensdndulaidonlduinsudeiofegoiduines mnediviofuedudediiufesdnunneazdones
Tnssnsitdesmsiaunsofindeveduieusuaslalitie sfessesnanlumsieutiss Samnenide
2duftagldFuniseus® Wudu Senssuiumsiinanaenedeafuiafnnisdnauladovss Kotler (2003) 7
nam Sumeunsialauszneudeiy 5 duneufio 1) meuidamvieaudndu Wisuatio nsiisug
ANuFBINsTRIAUIBILATATEUATIIIRRINST B duUUle 2) Msuaremdeya Aennsdnuideya
seazdeniieafulasinisiiegends MeasiBoaiisatuaniduniaiu Sasnendodudu 3) Usedi
madon mnedls thdeyailldainnisdnuisieandenludon 2 undtasigsimmnaden Avmnziunuies
wnniian 9) mteaulate vaneds msdnduladenliuinmsdudeiiofiogonds way 5) woRinssunieondsnis
Fo vaneis arwidnnelaviolinela nmendsnmsdnduladenlduinsluuda wo Ssaendestuauide
Y99 AFDITAL $AusIIIUNT (2562) iAnw1Fes Uadefidsmaienisdndulaidenliuinisauideiegende
SUIANINTIATagsET SR () dnsunduandilasenisuisnedanTuningduirlusimin
nyaMNNYUAsLazUIIAmMa Kan1TITENUIY ngAnssunslduinsaudeiiegends Uszneuse yana

aaa

fifBvswa wazUszianilegende lidsmademsdnduladenliuinsauieniegendusuimanssnioyse
e (unnvu) d
U3uama egnailifuddnymneadnfisysu 0.05

3. Uademedunisaiiusegalalaglddadenmeinuinings amsui dnsnaremsindulald
Uiniseglusefuann WefiansandusesuiFeininnlldos wui sunsieus daedeuindan
sesasnAefuviuaR fMuussgsla uazdunsiuy Mud e Feannnsiiesinisannesnyafie
mAdALUY Stepwise U Sifudsifnasiessumsdndulaidenlduinisdudediogendedl 3 fuus lng
Seanuszausnsnannunnlutes loun duviruad Aunsseud waeauusgdla Jananlddt nssuiums
draulavesgnAntiudimnyusesmufn eudevesueaduyuiiu wdniugnssuaumsineimanug

Wenfududeiiaiy Uszneunsmslasuuinsndnnminnusinasvseteyaiigndeasudiuiiiodiund

msungugnalasInisusEnedemsunsndvuirludmin ngannumuasuay
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nszuIunsinaula Fsaenndesiuuuidn nauinisaslaves McGuire (Hawkins, Best & Coney, 1998: 369-
372) firufesnisvesuyudaziinananusiosniseuaenndesiu (Need for consistency) mneds u
mméfaqmwmﬁﬁimﬁéfaqmﬂﬁmﬂé’huwﬂﬁauﬁuamqu donndosnaundudeiunaziu dun Fauad
wqmmimmmmaaﬂma 7 mnuAaiuamdnvaliferiuaues wdihanganudesmsmmsuimsnaidy
fl3N983@a9IN 9 (Need to attribute causation) vnefis mwmﬂummL‘Uuwasummmmmmﬁaﬂmawuq g
awvmilethlUidedeludsing 4 warwAndvhliisudiladinilunsdavignanslavanudifissegng
Worliifissne Snduadedldynnaivndedeundredadszneude vildguslaainanuadesniy
goufuaztiuldtainislindnaurelidmuuzifuilaaiegslaliiinnisde wienisldvinans
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finsanduseiuiseminunnldos wuin duyeainsgls vsns fdedsunniian sesasnfe fy
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a v
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