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Abstract

The purpose of this study is to examine the service quality level marketing communication
word of mouth and level of the decision making to use the farm equipment store for farmers in
Lopburi province, including factors affecting farmers' decision to use farm equipment store in Lop
Buriprovince.The 400 sample were drawn from farmers in Lopburi Province. Data were analyzed by
using the frequency, percentage, mean, and standard deviation and collected data from questionnaires
with T-Test, F-Test (One way ANOVA), and Multiple Regression Analysis.

The study indicated that the most farmers in Lopburi province were male between 20-30
years old, received Bachelor’s Degree, private company employee, received monthly income of 20,001
- 30,000 bath. The overall service quality factors were at very important level (Xz 3.86). When each
aspect, it was found that customer response (X = 4.01), customer confidence (X = 3.86),
understanding and knowing customers()?z 3.91), materiality of service (Xz 3.83), and reLiability(X:
3.67), all aspects were at very important level. The overall marketing communication factors were
at the very important Level()?: 3.83). When each aspect, it was found that sales by staﬁ‘()?z 3.90),
Special activities()?: 3.90), public relations (X: 3.83), sales promotion()?: 3.78), and
advertising()?: 3.75) all aspects were at very important level. Word of mouth was at high level of
importance (X: 4.00), for the farmers' decision to use the farm equipment stores in Lop Buri
province as a whole was very important (X = 3.99).

The results of hypothesis test show that (1) Service quality factor ; customer confidence,
customer response, understanding and knowing customers , and materiality of service affecting farmers'
decision to use farm equipment store in Lopburi province. at statistical significance of 0.05 levels. (2)
Marketing communication factors; special activities, sales by staff, promotion, public relations and
advertising affecting farmers' decision to use farm equipment store in Lopburi province. at statistical
significance of 0.05 levels. (3) Word of mouth has affecting farmers' decision to use farm equipment
store in Lopburi province. at statistical significance of 0.05 levels.

Keyword:Service Quality, Marketing Communication, Word of Mouth
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