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Decision Making Process to choose Thai Traditional Medicine services
in Banprak Hospital Phranakhonsiayuthaya Province
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Abstract

The purpose of this study is to examine the the decision making process to choose Thai Traditional
Medicine services in Banprak Hospital Phranakhonsiayuthaya Province. Factors cues to action, perceived
service and marketing mix factors (7P). The 400 samples were drawn from patients in Banprak Hospital,
Phranakhonsiayuthaya Province and population in Banprak and around. Data were analyzed by using the
frequency, percentage, mean, and standard deviation and collected data from questionnaires with chi-
squared statistical hypothesis test.

The study indicated that the most samples of the respondents were female 21-40 years old,
received Bachelor’s Degree, single, sovernment employees or employees, received monthly income under
20,000 bath, Previously, there were 82.5 percent of the information or services regarding health services from
Thai traditional medicine. Cues to action factors for decision making Most of them have muscle aches. Pain in
various joints accounted for 81.8 percent. Had received information about the Thai traditional medicine
services from Ban Phraek Hospital before, from doctors or personnel, accounting for 32.8 per cent, and have
never received advice or support from other people to come to receive traditional Thai medicine services at
Ban Phraek Hospital Accounting for 37.3 percent. Perceived service quality at were the highest level of

agreement (X = 4.37). When considering each item, it was found that all aspects were at the highest level of
agreement. The overall marketing mix factors were at the high level of agreement ()? = 4.31), when
considering each aspect, it was found that There is only one aspect of marketing promotion which is at the
level of agreeing.

The results of hypothesis test show that (1) Cues to action factors for illness symptoms In terms of
receiving news and warning from others, had related to decision making process to choose Thai Traditional
Medicine services in Banprak Hospital Phranakhonsiayuthaya Province at statistical significance of 0.05 levels.
(2) Perceived service factors of Thai traditional medicine services were related to decision making process to
choose Thai Traditional Medicine services in Banprak Hospital Phranakhonsiayuthaya Province at statistical
significance of 0.05 levels. 3) Marketing mix, product, price, location, marketing promotion, personnel,
physical presentation, process were related to decision making process to choose Thai Traditional
Medicine services in Banprak Hospital Phranakhonsiayuthaya Province at statistical significance of 0.05
levels.

Keyword: Decision Making Process, Thai Traditional Medicine
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