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ABSTRACT

The objectives of this study were 1) to study consumers' personal factors such as
gender, age, education level, occupation, average monthly income and marital status
affecting the customers selection of restaurant in Don Mueang Airport 2) to study
marketing mix including product, price, place, promotion, personnel, process and physical
environment affecting influencing the customers selection of restaurant in Don Mueang
Airport. The sample group was 400 thai people who have experience in using restaurants in
Don Mueang Airport. The questionnaire was used to be a tool for collecting the data with
the total Cronbach’s Alpha 0.938. The data collected were analyzed by using the
frequency, percentage, mean and standard deviation. The hypotheses were tested by
Independent Sample (t-test), One-Way ANOVA (F-test), in case of its had statistical
significant different testing a pair of variables by LSD was used to test hypothesis for each
pair in order to see which pair are different and Multiple Regression Analysis. Multiple
Regression.

The results of hypothesis testing showed that consumers who use restaurants in
Don Mueang Airport, which is the most sample group were female, between 31 - 40 years
of age, single, holding bachelor degree, either working in civil servant / state enterprise

employee with average salary between 10,001- 30,000 baht and consumers' information



about using restaurants in Don Mueang Airport, found that most of the frequency of
service use is 4-6 months / time, spending less than 500 baht per time, mostly using the
service alone and choosing Buy food A la carte / a la carte. The results of the marketing
mix of restaurants in Don Mueang Airport In general, it is at the high level of opinions. The
comparison the customers selection of restaurant in Don Mueang Airport, In selection of
restaurant with value for money, found that age, marital status, average monthly income
differences, while the gender, education level were not different. And the restaurant
selection, with quality, delicious taste of food, found that gender, age, marital status,
average monthly income, while education level is not different. The relationship between
marketing mixes influencing the customers selection of restaurant in Don Mueang Airport
regarding the selection of restaurants with the value of food prices, it was found that the
price factor promotion, personnel, process and physical environment. And the restaurant
selection, with quality, delicious taste of food classified by personal factors of consumers,

found that product, price, place, promotion and physical environment.

Keywords: Influencing the Customers Selection of Restaurant; Don Mueang Airport
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anuANneNsRukarANaLlavesazynng

aufgiuil 15 Jadudmyaaasuselddofeusaiu dunsdenlivinmsiuems
MEANLANAIYBITIAIIMTHAZAIUNSRENTETUTNITT UM SEAMNN TaY1F AUDTBEYDS
9113 WU SngAnssumsdenlduinmsiue s unnsneiu sgrsiideddynieadffisedu 0.05

a ™

FeaoandesivanyRgunasll aesndesiunguives Aoamasuazinalaes (Kotler; & Keller.

<3

2009: 197 - 200) lA83UIEIT @0IUNINNIBASEEAD (Economic circumstances) #38318la
(Income) 98l wansynuseduA LAz USMsTIdaaulade anunmmeniiussneudie s1els nns
gau sunamsteuasTiauaiieatunisldane Fuinnismanadesaulaluuuiliuvesseldau
yaea tHosnaeldasiinadesuianisde

anyAgun 1.6 Jadediuyananuerdnnaiy Aun1sidentduinisiiuemsnieaiy

o |

ANANYD931IAIIMTNUT  lduaneneiy wazdunsidenlduinmsiiuamsmenunn sayi

q

AUBTDEVBIDINIT ANGANTINNITEDNITUINITIINOIMS waneeiY a81elied Ay adan

AU 0.05 Fedonndesnuauyignunasld denndesiunguijvetneniaosuazinaiass (Kotler, &

43

Keller. 2009: 197 - 200) NE1391 DINTUANANUVBIUARZYARAILABINITAUALALUINT

o

WANAeiY uazaenARBIiy WWIRATEIATITIAL LSSl (2546: 205) o1Tnvesyaraasiilugaly

T ULALAUADINTT AUAILAZUSNISALANAITY
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3. auAgIui 2 duuszaumanisnana toun fundndoe fusia fudemisnsda
FIMUNY ATUNTAUATUNITAAIA ATUYABINT ATUNTEUIUNTT HAZATUANYUENINENIN LBVTNES
AongAnIINNTERNITUINITT L MITVRIUTInAlWwIaINAE I URD DY
AanlsiundndugiaiunisdenlduinisiiuenmsmennuAuAIre1A101 Tl dl
vidna uazlifleuduiusienginssunisidenlduinsiuemsvesiuslanilduinisvitennie
gunpuidios adidunadenlivinmsiuemsdeauam sand mnuetesvaseims Tovdna
Tufirmiauan wazfinrwduiudsenginssunsidenlivinsuemsvesiuslanilduinis
aIMAgIuARwes wansliiiudl ANUAreIngNMENaUNTEVRIRINIT LAYAIINEYDINVBIUTTY
faidld fanuduiusdengdnssunsidonlduinmsiuemsvesuilag uazeslrieuddry
fu AuazeIngnvianewtBvedmns Wududuusn denndesiuuuIfn auded nadanIns(2551;
103) aeAUsENOUNIPNUEUM (Product Element) §usmsauausnisazaesindula 1den usnis
nan (Core Service) waypiAUITNaULESN (Supplementary Service) flanunsn mevauBIAIY
AoIN13veIgnAlaeg1gnees Lazudslulafiuuiniseul
AakUssusIAdansnaluiianisuln wazlinuduiussonginssunisidanlduinig
Suamsvesiuilnaflduimahenimunoudenis 2 fu egnsissdutoddmeaiafisss
0.05 wansliiiudn Sruermsiithewanisiaemstaeu samnzauiuauIne NI Tway
YTuuems danuduiusdengfinssunisidenlduinisiiuemsvesiuslaa wagalsiv
ANudIAYAU S msiitheuanssimemstaau [Wususuwsn @ennaseiu MaGrath (1986)
na1ninm (Price) Ao amAvesAuAmEeUIMsTugULUUMGY  adifuilandesdnaiile
wanwasufvaududeuinsitnausis gnAazilIsulfisussninenuavesuInisiuan
1A s1mrdadusisininfiou puuiveukazdunnsgiuvesan ftheuanaduiidaiau
muUseudemamsiadmiieaunsiieniduinisiuemsnieANuANA1YeITIAT
oslifidvina wazlifinnuduiuddenginssunindenlivinsuemsvesiuilaaild
Uimsvhoiniaeuaeuiles dludumadenlduimsduomsdeauduaivesaions 3

[

answalufianiauin wazdanuduiusdenginssunisidenlduinisiiuermsvesuslaanly

aad

Usmsvierniaenuneuiies seduteddynisadniseiu 0.05 wandliifiuin diaiinveddiu
agaanlunslduinis uarusseImAvesan uinzaufunIfuUsEnIueIms fnnuduiusse
wgAnssunsdenlduinsiiuemsvesuilaa uazadshindudidniu iadinavesiuazain
Tunsldunis Wududuusn aenndesiuwuifn MaGrath (1986) 81atislu Fszwed gadng (2560)
na91 @audl (Place) mnefis msadetesmsiiansnsadhisuslaauazaraeiudesiuisniy
azmnfisnu ileausinnudesnsvasnainliegaida 1éud gunsaisruisnuagain suLUL
Msussi I anuiazmnUasnde dddutiagiiuaniud (Place) ledinswamuazyiuasugUuuy

Tanunsafegustnaladie sy
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U s 1

FIUSAIUNTTERASUNITAAIAT NS NATURFAN19NTIN UYL wasdANUAUNUSHD

ngAnssundentduinisiuoimsvesiuilaaiildvinmeiennmasuneudois 2 F1u edrsd
sefutedfyneadfiseiu 0.01 wandliidiuin nsdaasunisve wardruaniuleniaiiey n1s
Antnelawaniiu  LaruuziinsauaIunIsuI8usINI9INAsIUADULLDY dAUENTUSHE
noAnssuNsRenlduINM e mvesuiing waradstiaud AU nsduasunisuy way
druanlulonaiiay ududuLsn aenndesiuluIAn duaed wedanins (2551: 103) a5ue1n

NMSANASUNISVILLALNISEBANS19N15AaA  (Promotion & IMC) laifidumwilale AazUszau

(%

o @ VWY v | = Ao 2w = v Ao &
ﬂ'ﬂqlla’]lﬁc\]\lﬂ ﬂ’]llllliﬂiLLﬂ'ﬁJﬂ’]ia@aquH\‘iﬂ’]ima’]ﬂm@ "?NLGU’]@JWIJUV]'U']V]ELU mﬂWUEJIJaVHHL‘UuﬂU

Y
) v ¢ Yo Y q v Y o a & a g £
andn Fnwauliiudssleviniaglasu aaonaunsedulignAdndula Feusnisisiau
AandsauyaaInsluldnswa wazluianuduiusdenginssunisidenlduinig
$emnsvewusiaaiilduinisitennmiagunewies Aunsidenlduinisiuemismenunmn

JAYIA AINDTRLVBIDIMNT NIUAUNNTERNTTUINITTIUBIMITAIUAUANAIYDITIANDIMT

avnaluiianmsaiutiy uazlianuduiusdenginssunisidenlduinisiiueimsvesuilaad

THusnsvnenniAsuneuLiios egrelissiutediAgnisanafisedu 0.05 wanaliidiuin s
ninaudanugnaesuduglun1ssuadesenisemns winaunsineazeamnvay 3

AnuduiusSAengAnssunsdenlyuInsue msveuslan uazaislinudAgyiu wilnaud

(% a

AugnFBIwiugtunssumMATIen1seIms Wududuusn donadesiunuifin MaGrath (1986)

o o A

g1afielu Fsened gadne (2560) na1vin yaainsiudaded Ay iidnsnananisvinligsiad

' ' v
faa 1 s

awanvalnfdeduslan  Melingreduyedduiusya  suuduudnlawaznnand awuslunisli

Auuziiuguslan msusdenigfingauuazanugnim anuauls 1dla wag danundeulunis

9

U3Ns0EAADnLIAT
Al saunszuIunsliiienswa wazludinuduiussengfinssunisidonlyduing

Swomsvesusinanlduinsvieniaguneulies aunsidenliuInsiiuemsmEAMuA N
a

JAYIR AINDTREVRIIMT MIUAIUNITERNTTUINITIIUIMNTAILAINANAIYDIIIANBIMT

avgnaluiianiemsaiudiu wasdanuduiusdenginssunisdenldusnisiiuemnsvesgusland

aaa

THusnsvinennAeuneuiies egedisyautiodAgmeainnszau 0.05 Lansliiiuil AuTIALED

wazgniadlunisAnluuasneuly  danuduiusdenginssunisideniduinisiiuemisves

£

Auslaa wazmishinnuddyiu anusiaduazgndedunisfniuuaznowdu Wududuusn

Y

d0nAOITULLIAN MaGrath (1986) 914fialu senay gadne (2560) na1vi Bnsiufumnauns

U3N1s Meenuuuniiiedlduinisuasiiieneunisliusnisegsgndeuaziussdnsam  dawali

a (%

Aldusnisinauyserivla laun n1sdnAalunistiseRuind nsussqdudnldgamianisussadum

q

= = & ay v A g o ° a A a = = a v
WBAINUALAIN hID I‘ULaiﬁmiﬂungﬂuLwaLﬂuMaﬂgﬂﬂﬂumi‘mizLﬂu ATAUNUNTBLUAYUFUAN

lunsainiianuiianainiiinannieiuvsednen
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AUsAUaNYaEN e M dnswalufianiauin wazdanuduiusnongfnssunis

Y a 1%

dWonlduinisimemisvesusinaiilduinisvieimasuneullieaia 2 A1y egeliseRutudfy

'
aa

NeadAnseiu 0.01 wansliiiiudn nsguaniuazeInudniugUnIniuaziniasdentdiiniu

D% 1

aven Swdthenthhududn danudiusdengfnssunisidenlduinsiiuemnsvesiuslan

[

wazaslia AU MsguanuazetnuinaiuaUnsaluasiasedieldinnuazen \u

o

v W ¥ U

JUAUKSN ABAASBINULLIAN MaGrath (1986) 919iislu Fsemay dadng (2560) Nna1vin Mstaue

Audssnudneaznismeniwliiugndn Tngldlaasaunin linasdudunenimuas susuy

'
a1

a wa = % |9 Yo Yy & ) v a Y a o § v
ﬂ’]'ﬁﬂ{]U@N’]uLW@a'ﬁ’N@mﬂqiuﬂugﬂﬂq Wulay ﬂE]TWLﬂ@ﬂ'ﬂ’]lla%@nﬂIUﬂqﬁe‘[’WUiﬂq'ﬁLLagWWIVﬂTﬁ

v '
a

a Y al [ 1 = a ¥ ! A a a U a vV dy 1
‘Uiﬂ’]ia‘UﬁIﬂﬂLUUI‘LJ’E]EJ’NﬁJﬂﬁﬂﬁ‘Vlﬁﬂ’]W TouA  Wundvuiaunnzaulunisdniduadonanns

U1y ANLare1AU NN lIuIMT ussenasudaukounaty NMSANRAITIUAWINNEANTUGY

AP

JorduauusnlaaineuiIde
IMANANITITEASIT DYotauawuzlunsiae weldlmduusslevivazidu wumiedinsu

AUsENoUNT U IMSAswalUll

Uadeduynna

1. Yaduduyanasuiwa mnnansifeuanddiiiiuin uslaeidimaunndneiu vivli
wanssumsdeniiuimsiuemsvesiuslaadiliuinisiennimeuneulaesiusiisiu Tnswme
ndjadingAnssunisdenlduinisiuemsnnniunars fdudnnsnaiaviedusznounis
$ruens JsmsudseifiuanuaulafetuiFesdadofmunavesiuilaa esannluilagdy
waAnssuulnaemnsldiuasuly mamsuazmandguinafdauielaldmieudu fnsuilan
Tudsiivousnaiiu

2. Yadudruyanadiuong anuanisideuanddiiiiiuin guilaniifoguansieiu 4
waAnssunsidenlivinisiuemsvesduilanilivinsinemasiuneulnesuuandneiy
Fadutinnismanaviedusznaunisiiueins Samatiuussifuauaula Taoungudusloadia

Ya o

angeny 41-50 U Fadunguiedivg@adunguisnavain daufidedaavenuzinmsiiuyemns

79adu Set wWiunsguaguaw ieaudeinisvesuilaangudl

q

(%

FUAIUANAIVBITIATIDINTT
LAYAMAIN AR ANDTesTuANAsTUTILANANaiy

3. Yadudruypmaduaniuninansa MnnanTidouanstiiiuin guilaaifaniunn
ausa uandnau fwgAnssunsidenlduinisuemsvesfuilaailivinmsenniaeuney
Tnoamuanseiu Tnewfunauiuslaafiflaanunmeausa dedulngifunguiinisdenlduins

91m1511NN71 1 Ay Seudunimiounseunss Auiugidedaauenusin msliuyomnidniu
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Set #1%3U 2 - 3 AU WATIIYDINTIAN WuAMATM SavR ANueTesTimIEAULANIAN Yo
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