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Abstract

This independent study marketing factor related to population on decision
making on bed in Bangkok The purpose of this research were to study (1) demographic
factors, marketing factor and decision making on bed of population in Bangkok, (2)
relation between demographic factors and decision making on bed of population in
Bangkok and (3) relation between marketing factor and decision making on bed in
Bangkok. The sample population consisted of 400 people who had a chance to by bed
in Bangkok. The instrument of this research was online questionnaire that the statistics
used for analysis data were frequency, percentage, average, and standard deviation. The
hypothesis test was Chi-squared people by convenience sampling.

The result of the study has found that demographic factors were gender, age,
number of family member, education level and monthly income that were related to
decision making on bed in Bangkok at the 0.05 level statistically significant and
marketing factor consisted of product factor, price factor, place factor and promotion
factor were related to decision making on bed in Bangkok at the 0.05 level statistically
significant.

Keywords: Marketing Factor, Decision Making
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